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Suruchi endeavor in Skill/ Entrepreneur Development Domain 
 

Diploma in Dairy Technology (DDT) in alli-
ance with IGNOU 

Study Center authorized by School of Agriculture In-
dira Gandhi National Open University (IGNOU) Details 
as below: 

Academy of Dairy Skill Development (ADSkiD) 
Unit of Suruchi Consultants 
C-49, Sector-65, Noida U.P – 201307 
SC/PSC Code: 39018P 
Prog. In-charge: Mr. Sanjay Singhal 
Contact no. : +91-0120+4370845 
Email:  adskid39018p@gmail.com  

 
New admissions are closed  
  

Indian Dairy Map 2017 launched on 27th Oc-
tober, at Pune. 

Aspiring entrepreneurs might attend our in-
troductory session (Free) on how to set up 
dairy farm and plant on every 4thSaturday of 
Every month from 2 PM to 5 PM, Prior regis-
tration is must and for that contact our of-
fice. 
For more information please email on 
info@suruchiconsultants.com or contact at +91 
0120 4320845 

  60th Dairy Entrepreneurship Development 
Program (DEDP) at Suruchi Consultants, C-
49, Sec-65, Noida.  Date will be announced 
soon. 

For more information please follow the link:  

https://www.suruchiconsult-
ants.com/pageDownloads/downloads/train-
ing/3_58th%20DEDP%20MAy_june_2019.pdf 

4th Practical Dairy Entrepreneurship Develop-
ment Program (PDEDP) at Suruchi 

Consultants, C-49, Sec-65, Noida, Dates will 
be announced soon. 

For more information please follow the link:  

http://www.suruchiconsultants.com/pageDown-
loads/downloads/train-
ing/9_14092019_PdEDP_brochure.pdf 

Dairy Startup Sensitization Program from 
farm to table in Noida. On 29th February, 
2020 
 

For more information please follow the link: 

http://www.suruchiconsultants.com/pageDown-
loads/downloads/training/8_21122019_DSSP.pdf 

Suruchi has launched Online Dairy Entrepre-
neurship Development Program (ODEDP). It 
is 12 weeks program. Registrations are open 
till 29th February,2020. 
Watch-
Video:https://www.youtube.com/watch?v=
5iS432VlGc8&t=42s 

For more information please visit on website 
http://skilldairy.com/ 

7th Regional Dairy Entrepreneurship Develop-

ment Program (RDEDP) Dates will be an-
nounced soon. 

https://www.suruchiconsult-
ants.com/pageDownloads/downloads/train-
ing/1_7th%20RDEDP%20Brochure.pdf 

Mandatory training “Food Saftey Supervisor” for 
dairy sector as per FSSAI is being organised  on 
25th & 26th of March 2020 .

 

 

mailto:adskid39018p@gmail.com
mailto:info@suruchiconsultants.com
https://www.suruchiconsultants.com/pageDownloads/downloads/training/3_58th%20DEDP%20MAy_june_2019.pdf
https://www.suruchiconsultants.com/pageDownloads/downloads/training/3_58th%20DEDP%20MAy_june_2019.pdf
https://www.suruchiconsultants.com/pageDownloads/downloads/training/3_58th%20DEDP%20MAy_june_2019.pdf
http://www.suruchiconsultants.com/pageDownloads/downloads/training/9_14092019_PdEDP_brochure.pdf
http://www.suruchiconsultants.com/pageDownloads/downloads/training/9_14092019_PdEDP_brochure.pdf
http://www.suruchiconsultants.com/pageDownloads/downloads/training/9_14092019_PdEDP_brochure.pdf
http://www.suruchiconsultants.com/pageDownloads/downloads/training/8_21122019_DSSP.pdf
http://www.suruchiconsultants.com/pageDownloads/downloads/training/8_21122019_DSSP.pdf
https://www.youtube.com/watch?v=5iS432VlGc8&t=42s
https://www.youtube.com/watch?v=5iS432VlGc8&t=42s
http://skilldairy.com/
https://www.suruchiconsultants.com/pageDownloads/downloads/training/1_7th%20RDEDP%20Brochure.pdf
https://www.suruchiconsultants.com/pageDownloads/downloads/training/1_7th%20RDEDP%20Brochure.pdf
https://www.suruchiconsultants.com/pageDownloads/downloads/training/1_7th%20RDEDP%20Brochure.pdf


Indian News 

Milkbasket may soon be part of JioMart’s basket 
JUL 15, 2020 

https://dairynews7x7.com/milkbasket-may-soon-be-part-of-jiomarts-basket/ 

 
mbani’s Reliance Retail, founded in 

2006, remains the largest retailer in In-

dia by revenue. It serves more than 3.5 

million customers each week through its nearly 

10,000 physical stores in more than 6,500 cities 

and towns. Ambani’s have expanded their out-

reach with the launch of JioMart. 

JioMart an E commerce extension of Reliance 

retail is delivering groceries in more than 200 

towns across the country. As of now, the Ji-

oMart website has listed essential grocery, 

FMCG goods and farm produce. The company 

also says it has collaborated with farmers to 

source selling fruits and vegetables from them.  

Reliance is in advance talks with Milk basket for 

a possible acquistion. Last month, Milkbasket 

has raised a fresh $5.5 million in funding led by 

Inflection Point Ventures . However as per the 

industry sources Milkbasket will soon be part of 

JioMart’s basket. 

 

Amul sets record by launching 1 product every 4th day in last trimester 
JUL 15, 2020 

https://dairynews7x7.com/amul-sets-record-by-launching-1-product-every-4th-day-in-last-trimester/ 

 
mul is one of the India’s largest FMCG 

giant with a total turnover of more Rs 

50000 Crores last year. In first tri-

mester of FY21, the company has launched one 

new product every fourth day. There have been 

33 new product launches by Amul in this period 

which is a unique another reason for Amul’s girl 

to smi 

 
R S Sodhi MD Amul 

Amul has a wide distributor network of 10,000 

distributors and a million retailers . It helped 

them reach a billion customer every day, even 

during the lockdown period. Amul took ad-

vantage of its robust supply chain and pushed 

non dairy products like cookies during the lock-

down. 

Hotels , restaurants and caterers are the major 

consumer for cheese and accounts for one third 

of total cheese sales. During lockdown period 

A 

A 
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this segment did not lift any cheese. Still during 

the March to June period, Amul saw a 30 per-

cent growth in its cheese category. This is a re-

cent shift in consumer behaviour in India to-

wards cheese and cheese products. 

During the lockdown period, the chocolates cat-

egory too saw exponential growth during Mar-

June. Normally December and January are the 

months for such sales . 

Need for new product development 

Convenience in food delivery and ease in con-

sumption became a new normal during the 

lockdown. Health and nutrition with a great 

taste created a new paradigm of indulgence. 

Amul took note of these changing trends on the 

basis of consumption patterns. 

Amul’s new product development team was 

churning out 10-12 new products every quarter. 

Amul decided to triple the number from first 

quarter onwards. Few of the launches by Amul 

included ‘Haldi, ginger and Tulsi Doodh under 

immunity booster category. 

 

Amul’s immunity boosting dairy products 

‘Panchamrit’ a recent launch is becoming popu-

lar amongst consumers as a ritual’s necessity. 

Other launches are in FMCG category like Atta, 

vegetable oil , bakery, ice cream , etc. Mr Sodhi 

, MD GCMMF is positive about 15-17 % growth 

in this year 

 
Amul’s offering in Non dairy food categories 

Amul is now looking beyond the dairy segment 

and plans to launch frozen foods and ready-to-

eats. Amul sells packaged sweets like Gulab 

Jamun and Rasmalai but they are eyeing bigger 

pie of the market in packed sweets segment. Till 

now except Haldiram and Bikanerwala no one 

else has a national presence in packaged 

sweets. 

Amul is setting up a large potato processing 

plant in Banaskantha (North Gujarat). The dairy 

major plans to roll out products like French 

Fries, Aloo tikki and even cheese and Paneer 

Parathas. At present, ITC and McCain have an 

established presence in the frozen foods space. 

 

 

 

 

 

 

 

 



 

Follow these useful tips by FSSAI to keep packaged milk clean 
July 15, 2020 

https://indianexpress.com/article/lifestyle/food-wine/fssai-packaged-milk-clean-tips-coronavirus-6506904/ 

 
f late, there has been some debate 

about coronavirus spreading through 

foods, especially raw or frozen 

foods. China, for instance, recently found 

that samples of imported shrimp and salmon 

tested positive for coronavirus. Nevertheless, it 

is always better to take adequate precautions 

before consuming any food item, by cleaning, 

heating or cooking it. 

Food Safety and Standards Authority of India 

(FSSAI) recently shared some guidelines on how 

to keep packaged milk clean. Studies earlier 

have also concluded that the virus could stay up 

to 24 hours on cardboards and up to three days 

on plastic. 

 
* The first thing to remember is to maintain a 

safe distance with the milkman, suggests FSSAI. 

One should check if the milkman is wearing a 

mask. 

* Secondly, once you receive the packet, wash it 

thoroughly with water. 

* Do not cut the packet immediately; let it dry 

off or the external surface water is likely to pour 

into the pan. 

* Before pouring the milk into the pan, wash 

your hands with soap and water. 

* Cut the milk packet, pour the milk into a pan 

and heat it to boil. 

 

20 lakh litres of milk unsold daily in state 
Jul 14, 2020 

https://www.hindustantimes.com/mumbai-news/20-lakh-litres-of-milk-unsold-daily-in-state/story-

ZrFt2QHwPV9qp3GvaE2ljP.html 

wing to lockdown which led to shutting 

down of industrial-commercial activi-

ties, the state has been reporting more 

than 20 lakh litres of excess milk each day. As 

opposed to the daily production of around 2 

crore litre of milk each day, including 1.5 crore 

O 

O 
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litre in the organised sector, the daily consump-

tion has come down to about 1.75 crore litre, 

forcing milk brands to convert excess milk into 

skimmed milk powder (SMP). 

Every year between May and August, milk sup-

ply generally drops below the demand, owing to 

a decrease in production. 

However, this year companies are reporting ex-

cess milk owing to shutting down of hotel, con-

fectionary and sweet industries as well as re-

strictions on the exports of the milk products. 

“This led to a demand-supply gap of more than 

30 lakh litre at the initial stage of lockdown. It 

has now come down to more than 20 lakh litre. 

Milk brands, in both private and cooperative 

sectors, were forced to convert milk into SMP. 

The stock of SMP in Maharashtra has now piled 

up to 60,000 metric tonne. However, with the 

fall in its price, dairy brands may end up sustain-

ing loss of ₹80-₹100 for each kilogram,” said 

Arun Narke, former president of Indian Dairy 

Association. 

Of the total 2 crore litre milk produced each 

day, organised sector comprising private, coop-

erative and government brands account for 

1.25 crore litre. Of this, cooperative sector ac-

counts for 39%, while private brands cover 

60.95%. 

To safeguard the interest of farmers, the state 

government has announced procurement of ex-

cess milk in the public and cooperative sector 

and convert it into SMP. “We have procured 

4.80 crore litre milk from farmers during lock-

down at the cost of ₹25 for one litre. Our inter-

vention resulted in retention of fair price. We 

expect the rate of SMP to increase in next few 

weeks,” said Naresh Gite, managing director, 

Maharashtra state cooperative dairy federation. 

 

How Amul swung the great Indian milk run 
14 Jul 2020 

https://www.livemint.com/companies/news/how-amul-swung-the-great-indian-milk-run-11594651047495.html 

EW DELHI : Like millions of household-

ers in India, Devender Sodhi, too, was 

glued to her television late evening on 

24 March. India’s Prime Minister Narendra 

Modi was expected to unveil a covid-19 crisis 

management plan. Barely six minutes into his 

speech, Modi announced a stringent 21-day 

lockdown to control the spread of the 

novel coronavirus. 

No one will be allowed to move out of their 

homes from midnight, the Prime Minister pro-

claimed. Panicky households rushed to grocery 

stores to stock up on essentials. Twenty-two 

minutes into his speech, Modi said essential 

services would be exempted from the lock-

down, but many did not wait that long. 

Sodhi alerted her husband immediately after 

the speech. She wanted to stock up on milk, 

curd, butter and cottage cheese. The husband 

took a brisk seven-minute walk to reach the 

nearest milk parlour, but by then the shelves 

were nearly empty. He picked up whatever little 

was left: two small packs of curd and a pouch of 

butter milk. 

Families across India went through a similar sit-

uation that night. The only difference is, the So-

dhis are no ordinary household. The husband, 

Rupinder Singh Sodhi, happens to be the man-

aging director of Amul, a popular household 

brand and India’s largest dairy company with an 

annual turnover of ₹52,000 crore. 

On his way back, R.S. Sodhi thought, “If my own 

family is panicking what others must be going 

through." On reaching home, he quickly put out 

a video—shot by his wife on a mobile phone—

assuring households that milk supplies will be 

normal. Being an essential food item, dairy 

products are exempted from the lockdown. 

Around the time Sodhi recorded the video mes-

sage which was sent out to news channels and 

N 
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social media, a crowd was gathering outside a 

warehouse more than 3,000km away. For the 

residents of Lunglei, a small hill town in north-

eastern India’s Mizoram state, 9pm is well past 

midnight; shops usually down their shutters by 

six in the evening, but this wasn’t any other day. 

“There was a winding queue outside our ware-

house and we had no choice but to do retail 

sales," said Jennyfar Hrahshel, a distributor for 

Amul and other consumer products from the 

town. Her team worked late into the night. To 

Hrahshel’s surprise, there were no disruptions 

the next morning. The milk truck arrived on 

time. 

Over the next three months she fulfilled the ris-

ing demand for milk as household consumption 

shot up. Demand for the iconic Amul butter and 

products like cheese nearly doubled, but there 

were no shortages. 

India enforced a stringent lockdown between 

25 March and 7 June but there were no in-

stances of scarcity of dairy products or consum-

ers being overcharged. In comparison, essential 

perishables like fruits and vegetables witnessed 

repeated fluctuations in prices and availability. 

The lockdown was a testimony to how legacy 

dairy cooperatives saved the day for the Indian 

consumer. Presence of pan-India brands like 

Amul and others, such as Nandini in Karnataka, 

Aavin in Tamil Nadu or Verka in Punjab, meant 

steady supplies at regular prices. 

Farmer members of these dairy cooperatives 

were also largely protected—unlike vegetable 

growers they did not have to dump their pro-

duce and received a fair price which is close to 

80% of the consumer rupee. Compare that with, 

say, tomatoes, which urban consumers pur-

chased at ₹50 a kg in the early days of the lock-

down while farmers scrambled to get a tenth of 

the retail price. Even dairy farmers in states like 

Uttar Pradesh and Maharashtra, where the co-

operative network is weak, had to sell milk at a 

pittance, at rates of less than ₹20 a litre. 

“The pandemic proved the inherent strengths 

of the cooperative dairy industry and the resili-

ent supply chain built by brands like Amul which 

was later replicated across states (beginning 

1970s)," said Harekrishna Misra, professor at 

the Institute of Rural Management Anand. 

According to Misra, the Amul model was a so-

cial innovation built on trust and a disciplined 

supply chain. “Pandemic or no pandemic, it has 

never reneged on the promise of a stable price 

to both consumers and farmers despite milk be-

ing a highly perishable product." 

Navigating a lockdown 

India announced a total lockdown beginning 25 

March but Amul was already geared up to pre-

vent any disruptions to what Sodhi dubs its C2C 

(cow to consumer) and B2C (buffalo to con-

sumer) supply chain. 

That chain is a mammoth one. The Gujarat Co-

operative Milk Marketing Federation or 

GCMMF, which sells its products under the 

Amul brand, is owned by 3.6 million farmers. Of 

these, around 2.6 million farmers bring their 

milk twice daily to 18,600 village societies from 

where chilled milk is transported to district milk 

unions for processing into packaged milk and 

value-added products. The products then reach 

over a billion consumers daily via 10,000 distrib-

utors and a million retailers. 

“More than a week before the lockdown was 

announced, we began preparations by inten-

sively planning with supply chain partners," said 

Sodhi. Social distancing norms were introduced 

in village societies beginning 17 March along 

with new sanitization protocols. 

Soon after the lockdown was in place, Amul an-

nounced cash incentives for dairy plant work-

ers, drivers, sales executives, distributors and 

retailers. While casual workers received be-

tween ₹100 to ₹125 extra cash support for 

working during a pandemic, distributors got an 

extra 35 paisa incentive per litre of milk. Food 

and stay arrangements were made for workers 



inside dairy plants to avert any labour short-

ages. 

Simultaneously, the company reached out to 

the Union home ministry and state animal hus-

bandry departments to arrange passes for its 

workers and ensure that empty trucks were al-

lowed to return (after delivering milk products). 

To ensure uninterrupted supply of packaging 

materials, it engaged with district collectors 

where packaging factories were located. Amul 

even arranged for cattle feed to be transported 

from states like Punjab and Haryana for its 

farmers in Gujarat. Close to 45% of its products 

were moved via freight trains, which cut down 

transit time. 

During a half-an-hour conversation over the 

phone, Vijay Shete, the head of Amul’s Taloja 

plant in Mumbai, repeatedly used the phrase 

“take care", while explaining the most challeng-

ing part of the lockdown—assuaging the fears 

of casual workers. 

On 22 March, three days before the lockdown 

was announced, when worried labourers re-

fused to work at the plant, Shete and his staff 

had to work till 3am. It was an early warning. 

“We started taking extra care of our workers, 

arranging for their food and stay plus cash in-

centives. From warm water for drinking to Ayur-

vedic medicines (for improving immunity), we 

did everything we could," Shete said. 

Shete takes pride in the fact that not a single 

case of infection was reported among plant 

workers. And not a single litre of milk was 

wasted. The plant could seamlessly handle over 

500,000 litres of milk it received daily. 

A pandemic boost 

Rating agency Crisil estimates that revenue 

growth in the Indian dairy sector will be flat 

during 2020-21, compared to a 10% compound 

annual growth rate (CAGR) over the past dec-

ade due to weak sales of value-added products 

like flavoured milk, cheese and yogurt, which 

are more profitable than liquid milk. The closure 

of hotels and restaurants, which account for 

20% revenues of the organized dairy sector, 

coupled with negligible consumption of prod-

ucts like ice-creams could reduce operating 

profitability by 50-75 basis points, Crisil said. 

Amul, however, is likely to buck this trend. As 

unorganized trade and small dairies withdrew 

from milk procurement, Amul received 15-17% 

more milk from farmers. Demand for Amul’s liq-

uid packaged milk went up by 5-7% compared 

to pre-covid times as households chose a 

trusted brand over loose milk. 

Demand for cheese and paneer is at least 30% 

more despite closure of hotels and restaurants, 

while butter and ghee sales are up by 10-20%. 

Demand for ice creams nosedived during the 

lockdown but Amul was quick to divert its distri-

bution network for ice creams to other product 

segments. 

“The consumer’s trust in Amul and uninter-

rupted deliveries helped us to grow during this 

period. We managed to put ₹12,000 crore cash 

in the hands of the dairy farmers who supplied 

raw milk to us," said Sodhi. The result: while 

many businesses struggled during the pandemic 

to maintain its supply lines and product sales, 

Amul is likely to gain market share. In 2020-21, 

Sodhi is expecting an enviable 15-16% revenue 

growth, only marginally lower than the 17% 

CAGR seen in the past years. 

“The advantage of the Amul cooperative model 

is that profits are not a business target. They 

never turn a farmer away and the primary ob-

jective is to deliver products at the lowest possi-

ble price to the consumer," said Sunil Alagh, for-

mer CEO of Britannia Industries. 

“It has done a brilliant job (during the lock-

down) drawing on its work culture, image and 

the massive trust it enjoys among consumers. 

But it could have used this opportunity to enter 

in a bigger way into adjacent categories like bis-

cuits," he added. 

Lessons from history 

The brand wasn’t built in a day, of course. Way 

back in 1957, the Kaira milk union in Gujarat’s 



Anand, under the leadership of its legendary 

general manager Verghese Kurien, chose the 

name Amul, derived from the Sanskrit word am-

ulya, which means priceless. Even before India 

got its independence, farmers of the Kaira un-

ion were battling a mighty private firm, Polson 

Dairy, which deliberately kept milk prices low, 

forcing them to organize under a cooperative. 

“As the chief executive of their cooperative my 

main goal became to ensure the best deal for 

the farmers... without exploiting the con-

sumer," wrote Kurien in his autobiography I Too 

Had a Dream. “Very soon I was convinced that 

one of our key areas of concentration would 

have to be marketing of these products... there 

could have been no production of anything un-

less it was marketed at a price advantageous to 

those who produced it, which provided them 

with an incentive to produce more and more." 

The result was one of the longest-running cam-

paigns in Indian advertising history: the Amul 

mascot, an adorable little girl wearing a polka-

dotted skirt, who appeared on packs of butter 

with the punchline “Utterly, Butterly, Deli-

cious." 

The roaring success of the Amul brand was 

what prompted the then prime minister Lal Ba-

hadur Shastri to request Kurien to help replicate 

the Amul model across the country. In the sum-

mer of 1970, the official launch of “the billion li-

tre idea" also known as Operation Flood even-

tually catapulted India to become the largest 

producer of milk in the world. It is largely these 

farmer-owned dairy cooperatives which pre-

vented any supply disruption during the ongo-

ing pandemic. 

And not just that—the recently released Kan-

tar’s Brand Footprint report shows that co-op-

erative dairies such as Amul, Aavin and Nandini 

are among the top brands chosen by the Indian 

consumer. Among all fast-moving consumer 

goods (FMCG) brands in India, Amul was only 

second to Parle biscuits. 

“The success of the Amul model is a result of a 

unique mix—a company owned by farmers, 

managed by professionals, where consumer 

safety and trust are paramount," said T. Nanda 

Kumar, former chairman of the National Dairy 

Development Board. “If farmers’ share in the 

consumer rupee is a measure of success, Amul 

could be a benchmark while fixing the fruits and 

vegetables supply chain in India." 

 

FSSAI clarifies the A1 A2 milk and Organic foods concepts under its FAQ 
JUL 14, 2020 
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arge number of dairy products are avail-

able in the market having labels like A2 

/organic/natural milk and milk products. 

The consumer does not have any clarity over 

the same. Even the sellers never try to conduct 

a deep research before labelling their products 

with such endorsements. 

FSSAI website has given a clear verdict on such 

popular labelling captions like A2, organic, etc. 

Marketers are publicising the benefits of A1 

over A2 on social media as well as on product’s 

label without any scientific evidence. Such acts 

by the marketers are actually a case of mislabel-

ing and food frauds. 

A1/A2 milk 

Standards of milk as specified in Food Safety 

and Standards (Food Product Standards and 

Food Additives) Regulations, 2011 do not men-

tion or recognise any differentiation of milk on 

the basis of A1 and A2 types. 

Although the issue regarding adverse/beneficial 

effects of A1 and A2 types of milk have been 

discussed in various meetings of Scientific Panel 

on Milk and Milk Products. 
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The panel did not come to any conclusion on 

this issue due to lack of clinical data and risk as-

sessment done at scale so far. A1 and A2 are 

types of Milk protein. However the marketer 

uses this term for his dairy products like Ghee 

which does not have any protein in it. 

Organic food regulation 

Organic foods are classified under section 22 of 

the Food safety Standards Act 2006. Food 

Safety and Standards (organic foods) regula-

tions 2017 regulates these foods , notified un-

der the provision of the Act. 

This regulation recognise two systems of certifi-

cation for organic foods. The first one is Partici-

patory Guarantee System (PGS-India). Ministry 

of agriculture and farmer’s welfare implements 

PGS-India scheme.. The second one is National 

Program for Organic Production (NPOP) which is 

implemented by Ministry of commerce and In-

dustry. All organic foods must be certified by 

any one of the systems. 

Exemption from Organic certification 

Small original producer or producer organisa-

tion can sell these products directly to consum-

ers without any certification. Small producer or 

producer organisations are the one whose an-

nual turnover is less than Rs 12 lakhs. 

Smart marketers have used this exemption as 

an opportunity by creating farmer’s market in 

high end localities of all metros . They bring 

farm produce from different sources and sell 

them at hefty premium as A2/ organic produce 

in dairy food categories. 

Strict rules must be there to safeguard consum-

ers against premium charging practices of FBO 

in the name of A2/organic. 

 

9000 dairy farmers in Goa will be given collateral free loans : Pramod Sawant CM 
JUL 13, 2020 
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oa is an emerging state on national 

dairy canvas. It has around 9000 dairy 

farmers. There are multiple stakehold-

ers helping in carving out dairy development 

Strategy for the state. These stakeholders in-

clude, Goa dairy, Sumul, animal husbandry de-

partment, State Bank of India and Goa state co-

operative bank amongst others. 

Pramod Sawant, the chief minister of Goa 

chaired a meeting with all these stakeholders . 

He told that there are 9000 farmers household 

in the state with 3-4 farmers each. As per Mr 

Sawant, one farmer will be selected under this 

scheme from each household. 

This scheme would provide Rs 1.5 lakhs collat-

eral free loan to each of the farmer. The farmer 

will be able to buy livestock , fodder ,etc by 

spending this amount for expanding his dairy 

business. This loan will be available under Kisan 

credit card scheme under Atmanirbhar agricul-

ture scheme of Modi Government. The farmer 

could get a 100% interest waiver if he pays it 

back in time. 
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Local dairy owners asked to plan waste disposal in Ludhiana city by pollution department 
JUL 13, 2020 
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ment/ 

 
eri urban dairy farming is becoming a 

nuisance for the pollution control de-

partment in Punjab. Local dairy owners 

in different cities in Punjab are discharging their 

untreated waste directly into city drain. Dairy 

owners in Bhamiyan area are dischaging their 

dairy waste directly into Budhha nallah.  Sh Ka-

han Singh Pannu , secretary agriculture and di-

rector department of environment took a seri-

ous note of this . 

He conducted a meeting with dairy owners at 

the office of Punjab Pollution Control Board 

(PPCB) on Saturday . The director apprised them 

about the latest notification by the PCB for 

dairy farm owners as well as gaushalas. He has 

given time till July 21 to these dairy owners to 

submit their plans for treatment of dairy waste. 

If the dairy owners continue to pollute the nul-

lah then strict penal action would be taken 

against them. This penal action comes under 

Section 70 of the Punjab Canal and Drainage 

Act, 1873. 

 

US remains India's top trading partner in 2019-20 
Jul 12, 2020 
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EW DELHI: The US remained India's top 

trading partner for the second consec-

utive fiscal in 2019-20, which shows in-

creasing economic ties between the two coun-

tries. 

According to the data of the commerce minis-

try, in 2019-20, the bilateral trade between the 

US and India stood at $ 88.75 billion as against 

$87.96 billion in 2018-19. 

In 2018-19, the US first surpassed China to be-

come India's top trading partner. 

The bilateral trade between India and China has 

dipped to $81.87 billion in 2019-20 from $87.08 

billion in 2018-19. Trade deficit between the 

two neighbours have declined to $48.66 billion 

in 2019-20 from $53.57 billion in the previous 

fiscal. 

The data also showed that China was India's top 

trading partner since 2013-14 till 2017-18. Be-

fore China, UAE was the country's largest trad-

ing nation. 

India is also considering certain steps like fram-

ing technical regulations and quality control or-

ders for host of items with a view to cut import 

dependence on China and boost domestic man-

ufacturing. 

Trade experts believe that the trend of widen-

ing trade ties between New Delhi andWashing-

ton will continue in the coming years also as 

both the sides are engaged in further deepening 

the economic ties. 

Presence of Indian diaspora in the US is one of 

the main reasons for increasing bilateral trade, 

Biswajit Dhar, professor of economics at Ja-

waharlal Nehru University, said. 
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"Presence of Indian diaspora is creating demand 

for Indian goods such as consumer items and 

we are supplying that. A balanced trade deal 

will further boost the economic ties," Dhar said. 

India and the US are negotiating a limited trade 

pact with a view to iron out differences at trade 

front and boost commercial ties. 

Professor at Indian Institute of Foreign Trade 

(IIFT) Rakesh Mohan Joshi said that although 

the trade pact will be mutually beneficial for 

both the countries, India should be a bit cau-

tious while negotiating the pact with the US in 

areas such as agriculture, dairy and issues re-

lated intellectual property rights. 

Ludhiana-based Hand Tools Association Presi-

dent Subhash Chander Ralhan said there is huge 

potential to boost bilateral trade between the 

countries on account of increasing anti-China 

sentiment in both the nations. 

"Because of the anti-China sentiment, several 

US companies are exploring news suppliers in 

countries like India to cut dependence on China 

and if it will happen, then it will greatly help In-

dia to boost exports to the US," Ralhan said. 

India is seeking relaxation in US visa regime, ex-

emption from high duties imposed by the US on 

certain steel and aluminium products, and 

greater market access for its products from sec-

tors such as agriculture, automobile, automo-

bile components and engineering. 

On the other hand, the US wants greater mar-

ket access for its farm and manufacturing prod-

ucts, dairy items, medical devices, and data lo-

calisation, apart from cut on import duties on 

some information and communication technol-

ogy products. 

 

Dairies to housekeeping, robots find their way into new spaces 
12 Jul 2020, 

https://www.livemint.com/ 

ost robots carrying things from one 

place to another in warehouses are 

automated guided vehicles (AGVs). 

They rely on tracks or magnetic strips to cover 

fixed routes. 

But mobile robots are becoming more autono-

mous, with a push from advances in computer 

vision and artificial intelligence. We read about 

self-driving cars and driverless delivery vans. 

What we’re more likely to encounter in every-

day life, however, are slow moving, safe auton-

omous mobile robots (AMRs). 

Covid-19 has given them a nudge. They’re in-

creasingly moving from factory floors into 

spaces where they mingle with humans, such as 

cleaning and disinfecting retail outlets and air-

ports. Apart from the likes of Roomba getting 

into people’s homes, the demand from com-

mercial spaces for large self-driving cleaning 

machines is picking up—150,000 such machines 

will be sold annually by 2024, according to ABI 

Research. And these are cleaning machines that 

cost as much as cars. 

Every robot maker is finding ways to give ma-

chines more autonomy and thereby make them 

more useful in the new normal. Take the case of 

Rucha Yantra in Aurangabad. Rohit Dashrathi 

founded the robotics startup in 2016, armed 

with an MS degree in robotics from Carnegie 

Mellon University. He was motivated initially by 

a desire to automate his father’s 25-year-old 

automotive parts manufacturing business, 

where he would see workers pulling 1,500kg 

loads. His material-handling AGVs found their 

way into the plants of other automotive manu-

facturers too. 

Clean sweep 

During the pandemic, he’s adapting the mobile 

robots for disinfection and cleaning. “Apart 

from the importance of keeping commercial 

and healthcare spaces sanitized, it’s an inhuman 

task to be spraying toxic disinfectants for long 
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periods of time. So liquid disinfection as well as 

fogging and UV-light-based disinfection is hap-

pening with robots," he says. 

Adapting to such uses requires his robots to be 

autonomous. To speed up conversion of his 

AGVs to AMRs, Dashrathi tied up with a fellow 

CMU robotics entrepreneur, Puru Rastogi, 

whose Bengaluru-based startup Mowito is 

building a software platform that makes it eas-

ier for robot makers to add autonomous naviga-

tion. 

Rucha Yantra is diversifying into new industries. 

One of its new clients is Chitale Dairy, Maha-

rashtra. The environment in a dairy unit is dif-

ferent from an automotive factory floor, which 

is another reason for the move to AMRs. 

It’s not just self-driving navigation that differen-

tiates AMRs. They come with other bells and 

whistles for smarter operations. “Earlier, we 

used phones with limited features. Then 

smartphones came with a camera and so many 

apps. The same thing is happening with AGVs," 

says Dashrathi. 

Global robot makers are shifting to self-driving 

robots in an ever-expanding range of domains. 

Swiss-Swedish giant ABB recently showcased a 

mobile Yumi robot that can work alongside lab 

technicians and nurses in a hospital, navigating 

its way around human co-workers autono-

mously. 

“In the post-covid world, we’ll want to see less 

of humans handling medicines and food. I fore-

see more investment in robotic end-of-line 

packaging, picking, sorting and logistics," says 

Arvind Vasu, senior vice-president, ABB Tech-

nology Ventures. 

These robots will need software platforms to 

help them navigate new environments, manipu-

lating things autonomously. This involves a con-

vergence of several technologies. 

“We’re going to see new types of vision-based 

sensors for these service applications. Robots 

have had cameras for quite a while, but now 

we’re seeing 3D cameras coming into play. In-

stead of seeing objects in two dimensions, they 

can sense the depth of the object," says Vasu. 

“Then you need machine learning, AI and all 

kinds of software to analyse things very fast 

from this 3D vision. It will be computing at the 

edge." 

Tide turns 

It’s the mix of advances in hardware and soft-

ware that’s enabling the navigation, collabora-

tion and adaptation that’s bringing robots into 

new domains. Dashrathi was at the centre of 

this futuristic universe at CMU, Pittsburgh, con-

sidered the world’s robotics capital. 

“One thing I always wanted was to learn every-

thing I could there and apply those takeaways 

in my own country," he says. “India needs do-

mestic robotics players because imports are 

costly apart from service and support issues." 

There were very few takers for robots when he 

started Rucha Yantra in Aurangabad in 2016. 

Actual sales outside his father’s factory started 

happening only in 2018, “and that was not 

much." But he persisted and now the tide ap-

pears to be turning for autonomous mobile ro-

bots in India too. 

 

Punjab: Packaged milk industry struggling to compete with friendly milkmen 
Jul 11, 2020 

https://timesofindia.indiatimes.com/city/amritsar/punjab-packaged-milk-industry-struggling-to-compete-with-

friendly-milkmen/articleshow/76912097.cms 

MRITSAR : The packaged milk industry 

here is yet to win confidence of con-

sumers who still give preference on 

buying loose milk from friendly ‘dodhi’ (milk-

men) who delivers the ‘fresh’ milk at their door-

step every morning after milking it straight from 

cows and buffaloes from his ‘tabella’ even as 
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there have been numerous cases of loose milk 

adulteration over packaged milk yet the pack-

aged milk dubbed as ‘made in factory’ remains 

the second choice. 

Of the nearly five lakh liter daily demand of milk 

in Amritsar, the packaged milk had a share of 

nearly one lakh liter per day , informed general 

manager, Verka Milk Plant Harminder Singh 

Sandhu while talking to TOI on Saturday adding 

that out of a demand of nearly one lakh liter 

packaged milk their share was over eighty thou-

sand liters milk per day . 

He said there were several steps for checking 

milk adulteration with the packaged milk indus-

try whereas the loose milk was always at risk of 

being laced with various adulterants. 

In the recent past , the Punjab government has 

issued an advisory to all the milk processing 

plants on milk fortification due to prevalence of 

vitamin A and D deficiency. 

“We are already doing fortification of double 

toned milk and have now begun fortification of 

standard milk by adding additional vitamin A 

and D as prescribed by the government” he 

said.  

However, the very idea of fortification is alien to 

the loose milk seller “ What is fortification , milk 

itself is a complete food having all the required 

minerals and vitamins, there is no such need” 

said Parkash Singh , a dairy owner. He claimed 

that the packaged milk industry wouldn’t be 

able to come closer to them in terms of compe-

tition. 

“Everyone knows, we supply fresh milk and not 

factory made, we have earned faith of our cus-

tomer base” said Parveen Kumar, a loose milk 

seller adding that not only the loose milk but 

the packaged milk was also adulterated. 

Harminder said to bring awareness among peo-

ple, Verka would soon begin an awareness drive 

to make their reach to every household by hold-

ing camps in all the residential localities, telling 

people the benefits of packaged milk over loose 

milk and would also provide them free milk 

testing service. 

However, he informed that during lockdown the 

milk demand had come down which had se-

verely impacted their growth but now they 

were gradually picking up. “We had growth 

losses up to 20% but now our growth rate has 

picked by 7% “ he said. Eom 

 

53 Bulk Milk coolers under PPP to be installed in Assam to strengthen dairy sector 
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ssam government will provide 53 BMC 

to dairy cooperatives and milk produc-

ers in the state. These cooling tanks 

will be provided under public- private-partner-

ship mode . The CM, Sarbananda Sonowal di-

rected the Animal Husbandry and Veterinary 

department to prepare a future roadmap for 

dairy sector. It must inspire the youth to engage 

in the field through generation of self employ-

ment opportunities. 

The dairy farmers will receive collateral free 

loans through Kishan Credit Cards. He asked his 

officers to ensure that the milk producers don’t 

face any difficulty in taking advantage of the 

scheme. 

Assam produces only 30% of the milk de-

manded in the state. As per the CM there is a 

huge employment opportunities in dairy sector 

in the state. He stressed on the need to study 
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the problems in the demand-supply-marketing 

chain and market potential. 

He commended the successful homegrown milk 

brands like Sitajakhala and Kanyaka. There is a 

huge scope for setting up milk collection an and 

processing plants in the state. The government 

must help the private entrepreneurs to invest in 

dairy sector for making value added products. 

 

Clean label in functional dairy with organic and natural will be the future 
JUL 11, 2020 
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emand for functional dairy ingredients 

has never been higher. This is largely 

driven by the high-protein trend – con-

sumers increasingly understand the proven 

benefits of high-quality proteins, in particular 

those from whey, for muscle growth, weight 

management and satiety. 

Arla food ingredients recently conducted a sur-

vey of European consumers. The objective of 

survey was to find their perceptions of natural 

and organic products. 

Healthy and natural stood out as the main char-

acteristics for consumers while buying food 

products. 53% of the surveyed consumers con-

sidered organic version of food to be more nu-

tritious than non organic. 

43% of them considered naturalness as most 

important while buying high protein beverages. 

73 % told that they would buy more organic 

dairy products subject to availability. These 

findings are as per Lindberg’s International pub-

lication of 2019 . This was a consumer study re-

port on perception of organic food products 

and habits. 

A similar study in China showed that made with 

real ingredients and no artifical flavor or colors 

are the most important claims for consumers. 

Ambient yogurt segment in China became the 

fastest growing segment in liquid dairy market. 

This category accounts for 30% of entire yogurt 

market of China. Arla food ingredients has 

launched a clean label ambient stirred yogurt 

concept containing five all natural ingredients. 

 

Buffalo population in Haryana going down despite beauty contest and ram walks 
JUL 11, 2020 

https://dairynews7x7.com/buffalo-population-in-haryana-going-down-despite-beauty-contest-and-ram-walks/ 

uffalo population in Haryana has de-

clined by about 24 per cent since 2012. 

Reasons like smaller landholdings, ur-

banisation and sales to other states cited as the 

major factors responsible for this. 

According to the 2019 Livestock Census in the 

state, Haryana had 43.76 lakh buffaloes in 2019 

— down from 57.64 lakh buffaloes in 2012. The 

fall is even higher, at 27 per cent, if compared 

to the 2007 census. 

The data shows the total number of buffaloes 

declined the most in the districts of Bhiwani, 

Jind and Hisar. These are main Murrah breeding 

and rearing districts in the state.However, the 

cow population in the state increased by 7 per 

cent. It rose from from 18.07 lakh in 2012, to 

19.32 lakh in 2019. 
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Four reasons for decline in population 

Director General, Animal Husbandry and Dairy-

ing, Birendra Singh cited four reasons for this 

steady decline in the number of buffaloes. 

He said the size of landholding in Haryana has 

been falling for the last few years, leading to 

people reducing the count of livestock they 

keep. 

The second reason is to rear good quality of ani-

mals instead of higher quantities. So, instead of 

keeping three normal buffaloes, farmers are 

now rearing a good single . Milk productivity 

per animal in Murrah has increased from 7.79 

kg per animal in 2014-15 to to 9.11 kg in 2018-

19. 

There is a huge transfer of Murrah to other 

states from Haryana. Murrah is being de-

manded in other states such as Andhra Pradesh, 

Uttar Pradesh, Maharashtra and Karnataka. 

These states purchase at least 5 per cent of Har-

yana’s total buffaloes every year. 

“The fourth reason for decline in population is 

urbanisation. Animal husbandry is not allowed 

in cities and those who are in the dairy industry 

also suffer losses due to increasingly expensive 

fodder. 

“Haryana imported Gir breed of cows from Gu-

jarat in the past. Similarly, people are now buy-

ing other state’s breeds. That could be another 

reasons along with stray cattles from other 

states in Haryana. 

 

Kambala, mini hydroponics: A green fodder-mitra for small farmers 
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ndia is the largest producer of milk in the 

world. It also is a home to largest popula-

tion of milking animals in the world. 

Howver , India falls short by nearly 30% in feed 

and fooder availability in the country by nearly 

30%. 

On all India basis,there is an overall deficit of 

11.24% in green fodder availability in the coun-

try. Total green fodder availability is 734.2 MT 

against requirement of 827.19mt. Availability of 

fodder is a precursor to improved productivity 

in dairy cattle. 

Bengaluru-based agritech startup Hydrogreens 

felt the problem of fodder shortage while devel-

oping Kambala. The founder Vasanth Kamath 

and Jeevan then decided to provide a low cost 

solution to farmers for getting green fodder 

through out the year. 

Vasanth, a Civil Engineer, was earlier working as 

a Director of Innovations at a popular retail 

chain. He learnt about the fodder shortage 

problem in India. from one of her women 

farmer supplier. 

Vasanth looked further into it and interacted 

with small and marginal dairy farmers and land-

holders in Karnataka, Kerala, Andhra Pradesh, 

Gujarat, Rajasthan and Odisha. 

There have been a large number of schemes 

and policies by the government to promote 

feed and fodder production. But none of them 

seem to be solving the problem on ground 

level. 

About Kambala 

Kambala is a low cost farming solution using hy-

droponics . Cereals, grains and fodder crops 

could be grown in it.. The product looks like 

large refrigerator, occupying 3 by 4 feet of 

ground space and standing 7 feet tall. It has 

seven racks inside for meeting fodder require-

ments of seven days in a week. 
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There are four trays in each rack. These racks 

are fed with High-protein seeds of maize on 

weekly basis. Alternately, seeds of wheat or 

barley can also be used. It takes around a 

week’s time for green fodder to grow in these 

trays. This machine could produce 25-30 Kgs of 

green fodder per day. 

Kambala requires around 50 litres of water for 3 

days, compared to around  70-100 Litres re-

quired to grow just 1 kg of fodder in traditional 

field cultivation. 

Priced at Rs 30,000, each Kambala generates an 

electricity bill of less than Rs 70 in a year. A so-

lar powered version of machine will be available 

for Rs 45000. Around 41 units of the solar Kam-

bala are being installed in Anantapur district of 

Andhra Pradesh. Several other units are already 

active in Rajasthan, Gujarat and Karnataka. In 

total, Hydrogreens have installed around 130 

Kambala units all over India and benefitted hun-

dreds of farming families.  

Inclusion of community 

Hydrogreens is setting up around 25 community 

fodder stations in Chitradurga district of Karna-

taka. These are small commercial units, in each 

of which a Kambala has been commissioned un-

der the patronage of local agricultural non-prof-

its. 

Dairy farmers and villagers with cattle can come 

up to the station every morning and buy the re-

quired amount of high-protein fodder for their 

cattle. 
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Shutdown of schools hits dairy and poultry farmers: Loss of mid-day meal market for milk 

and eggs 
Updated: July 11, 2020 

https://indianexpress.com/article/india/mid-day-meals-out-losses-pile-up-for-dairy-poultry-industries-6500059/ 

 
he shutting down of schools due 

to Covid-19 is affecting not only chil-

dren, now unable to access cooked nu-

tritional food under the Mid Day Meal (MDM) 

scheme, but also farmers for whom it provided 

an assured market. 

An example is the Karnataka government’s 

Ksheera Bhagya scheme, which offers free milk 

over and above the MDM food entitlement. Un-

der it, around 64 lakh children studying in 

55,683 government schools from Class I to X, 

and another 39.5 lakh aged six months to six 

years in 64,000 anganwadi centres, across Kar-

nataka are given 150 ml and 125 ml of milk, re-

spectively daily for five days of the week. 

“It is a significant market. The supplies to 

schools have totally stopped, while we are con-

tinuing to deliver to the CDPOs (child develop-

ment project officers) in different talukas (sub-

districts). They deal with the village/ward level 

anganwadi workers, who are to go to the door-

step of beneficiaries even while their centres 

are shut” said an official of the Karnataka Coop-

erative Milk Producers’ Federation (KMF) that 

markets dairy products under the ‘Nandini’ 

brand. 

Under Ksheera Bhagya, which had a budget of 

Rs 1,043 crore in 2019-20, KMF makes whole 

milk powder (WMP) available to schools and an-

ganwadi centres. A school child’s 150-ml daily 

milk quota is made by adding hot water to 18 

gm of WMP, while it is 15 gm in the case of the 

125 ml for anganwadi beneficiaries. 

In the pre-Covid period, government schools in 

Karnataka were consuming 47 tonnes of WMP 

daily on an average, equivalent to nearly 4 lakh 

kg per day (LKPD) of cow milk containing 3.5% 

fat and 8.5% solids-not-fat. Along with the 35 

tonnes (3 LKPD) by anganwadis, the total 

offtake of 7 LKPD accounted for almost a tenth 

of the KMF dairy unions’ average procurement 

of 75.61 LKPD in 2019-20. 

“We have clearly lost a market of 4 LKPD, even 

as our procurement itself has increased by 4 

LKPD. Last year, our peak procurement was in 

June, when it touched 84.44 LKPD. This year, we 

have crossed 88 LKPD in the current month. 

With normal sales also falling (due to the col-

lapse of out-of-home consumption), our milk 

powder stocks have already reached 18,000 

tonnes and will further accumulate in the com-

ing months (with improved fodder availability 

from the monsoon rains),” the official admitted. 

KMF unions are said to have slashed procure-

ment prices for cow milk from Rs 29-30 to Rs 

24-25 per litre since the March 25 lockdown. 

Also, farmers have reportedly not received the 

Rs 6/litre incentive – paid by the Karnataka gov-

ernment in addition to the procurement price, 

for which a separate sum of Rs 1,459 crore was 

budgeted in 2019-20 and Rs 1,250 crore this fis-

cal – for the last three months. 

Besides Karnataka, Gujarat is the other state 

where milk is included as part of MDM and ICDS 

(Integrated Child Development Services) pro-

grammes in schools and anganwadis. But is 

Dudh Sanjivani Yojana, which serves 200-ml of 

fortified flavoured milk five days a week, is lim-

ited to about 30 lakh beneficiaries with a 

budget provision of Rs 342 crore for 2020-21. 
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Dairy farmers aren’t the only ones losing out 

from schools shutting down. Tamil Nadu and 

Andhra Pradesh offer five eggs a week as sup-

plementary nutrition under MDM, adding up to 

160 for every schoolchild over 32 working 

weeks. Other states providing eggs in MDM in-

clude Telangana (thrice a week or 96 per child 

per year); Odisha, Chhattisgarh, Jharkhand, 

West Bengal and Tripura (twice or 64 annually); 

and Kerala, Bihar, Assam, Uttarakhand and 

Jammu & Kashmir (once or 32). They also sup-

ply to anganwadis technically operating for 300 

days a year: Telangana (7 eggs per week); Od-

isha (five), AP (four); TN, Jharkhand and West 

Bengal (three); Karnataka (two); and Bihar and 

Tripura (one). 

That, again, makes for a not-small market. “AP 

and TN alone lift 55 lakh eggs daily, with Tel-

angana doing another 30 lakh. All states put to-

gether procure and distribute up to 2 crore eggs 

under MDM and ICDS, which is 7-8% of the 

country’s 25 crore per day production,” esti-

mated Sanjeev Chintawar, Business Manager of 

the Hyderabad-based National Egg Coordination 

Committee. 

According to him, the closure of schools has led 

to 70% of the 2 crore eggs per day MDM-ICDS 

market being lost. Poultry farmers, too, have 

cut down daily production to roughly 20 crore 

eggs. 

“Recouping losses is more difficult for layer 

(egg) than broiler (chicken meat) farmers. A 

broiler bird is market-ready in 35-40 days from 

the chick-rearing stage, whereas a layer takes 

18-20 weeks just to start producing and will give 

400 eggs till its life cycle of 80 weeks. MDM-

ICDS has a potential for consuming 6-7 crore 

eggs daily, which can help stabilise the market 

for farmers and also deliver nutrition to poor 

children,” added Chintawar. 

 

BJP to bring back anti-cow slaughter law in Karnataka 
Jul 10, 2020 

https://www.deccanherald.com/state/top-karnataka-stories/bjp-to-bring-back-anti-cow-slaughter-law-in-karna-

taka-859554.html 

he state government will soon imple-

ment a ban on cow slaughter, sale and 

consumption of beef on the lines of 

many other Indian states, Animal Husbandry 

Prabhu Chavan said Friday. 

Prohibition of cow slaughter was a promise the 

BJP had made in its manifesto for the 2018 As-

sembly elections. 

Speaking to reporters here, the minister said 

the government would constitute an expert 

committee to look into its implementation once 

the Covid-19 crisis eases. If need be, the com-

mittee will visit states like Gujarat and Uttar 

Pradesh where the ban on cow slaughter and 

consumption of beef has been "effectively im-

plemented," Chavan said, adding that the gov-

ernment was "committed" to enact the anti-

cow slaughter law. 

With this, the state government will look to 

bring back the Karnataka Prevention of Slaugh-

ter and Preservation of Cattle Bill, 2010. This Bill 

was introduced during BS Yediyurappa's earlier 

stint as the chief minister, seeking a blanket ban 

on slaughter of cattle and consumption of beef, 

while also prescribing penalty for violation of 

regulation. 

This, as opposed to the Karnataka Prevention of 

Cow Slaughter and Cattle Preservation Act, 

1964 (which is in force now), which permits 

slaughter of bulls, bullocks and buffaloes if they 

are above 12 years or if they are unfit for breed-

ing/ did not give milk. 

While the 2010 Bill failed to get Presidential 

nod, the government changed hands and in 

2013, the Congress government withdrew the 

Bill and retained the 1964 Act, amidst wide-

spread agitation from BJP leaders.  
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Ever since the BJP came to power in the state, 

its leaders have been internally campaigning for 

an anti-cow slaughter law. According to Chavan, 

states such as Rajasthan, Andhra Pradesh, Tel-

angana, Assam, Bihar, Chandigarh, Chattisgarh, 

Delhi, Haryana, Himachal Pradesh, Jharkhand 

among others had a ban on cow slaughter in 

place. 

Chavan also said that a Cow Protection Commis-

sion (Goseva Aayoga) will be made functional. It 

was set up in 2013, but the Congress govern-

ment scrapped it. "The government wants to 

ensure cow protection, development of 

gaushalas and dairy products," Chavan said. 

Recently, the state government has also set up 

an animal welfare board based on Supreme 

Court's directions, Chavan informed. In addi-

tion, the government will constitute a war room 

to help those engaged in animal husbandry, 

with expert advise on breeding and healthcare 

for animals, he said.  

 

TS Govt to set up Rs 250 crore Mega Dairy unit in Rangareddy district 
9th Jul 2020 

https://telanganatoday.com/ts-govt-to-set-up-rs-250-crore-mega-dairy-unit-in-rangareddy-district 

yderabad: The Minister for Animal 

Husbandry Talasani Srinivas Yadav has 

said that the State government would 

set a Rs 250 crore mega dairy unit in Ma-

midipalli of Rangareddy district to further 

strengthen the industry in the State. 

Addressing a press conference here on Thurs-

day, he said that the foundation of the state of 

the art dairy will be laid in the month of 

Shravanam. He said that the Animal Husbandry 

department has already launched a training 

centre on artificial insemination for the benefit 

of farmers in an area of 55 acres. “The Chief 

Minister’s aim is to strengthen agriculture and 

its allied activities particularly animal hus-

bandry,” he said. 

He said that the government is implementing 

several programmes worth crores of rupees for 

farmers in the sheep rearing, dairy and fisher-

ies. “The union government also lauded Tel-

angana’s initiatives. The State so far has distrib-

uted sheep to 50 percent of Golla Kuruma com-

munity so far,” he said. He added that the re-

maining beneficiaries will be given sheep 

shortly. 

“While the Telangana government has distrib-

uted 80 lakh sheep, now the total number in-

cluding their offspring has reached to two crore. 

Soon the government will launch outlets to sell 

‘Branded Mutton,” he said adding that a com-

mittee is formed to study the feasibility of en-

tering into the market with brand name. 

Similarly the government is planning to open 

more and more and Vijaya Dairy (Telangana) 

products, to bring them close to the consumer. 

He said that the timely steps taken by the Ani-

mal Husbandry department has helped the 

State to overcome any shortage of milk or milk 

products during lockdown. The Minister also 

said that the government on Thursday released 

Rs 25 lakh each to Khammam and Wanaparthy 

to set up sheep markets in an extent of 5 acres 

each. He assured that the department is work-

ing transparently in the purchase and distribu-

tion of fishlings among fishermen. 
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Telangana dairy federation set up solar units 
July 09, 2020 

https://www.thehindubusinessline.com/news/telangana-dairy-federation-set-up-solar-units/article32034171.ece 

he Telangana State Dairy Development 

Cooperative Federation (TSDDCF) plans 

to set up solar power units at its head 

office, various dairy units and chilling plants lo-

cated across the State. 

The federation, known for its brand Vijaya Tel-

angana, has signed a memorandum of under-

standing with Telangana State Renewable En-

ergy Development Corporation (TSREDCO) for 

setting up of the solar power units to bring 

down its power costs. The agreement was inked 

by G Srinivasa Rao, MD of TSDDCF, and Neelam 

Janaiah, MD of TSREDCO. 

Rao said TSDDCF expects to save ₹71 lakh per 

annum on tariffs. This includes ₹36.75 lakh on 

power bills every year at its head office and 

about ₹34.18 lakh at the district offices and 

chilling centres. The total installed capacity will 

be 1,990 KVA across various centres. 

TSREDCO will set up the plants under the Re-

newable Energy Service Company (RESCO) 

mode, wherein there will be no upfront invest-

ment on behalf of the federation. TSDDCF has 

to just pay for the power consumed. The solar 

plants at the units will be developed, owned 

and maintained by the RESCO for 25 years. 

 

Review hiring Pune-based dairy, Minister to SGPC 
Jul 09, 2020 

https://www.tribuneindia.com/news/punjab/review-hiring-pune-based-dairy-minister-to-sgpc-110262 

 
he Cooperation Minister, Sukhjinder Singh 

Randhawa, has written to the SGPC, president, 

Gobind Singh Longowal, to review the 

decision to hire a Pune-based dairy for 

supplying desi ghee and other products 

to shrines in the state. 

The Punjab State Cooperative Milk Producers 

Federation Limited Cooperative Milk Producers’ 

Federation (Milkfed), which offers products un-

der the brand name Verka, has been a regular 

supplier of dairy products to the SGPC. 

Randhawa said Milkfed was detrimental to the 

interests of 3.5 lakh milk producers in the state. 

— TNS 
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240 crores mega dairy in Telangana state : Talasani Srinivas Yadav, animal husbandry minis-

ter 
JUL 9, 2020 

https://dairynews7x7.com/40-crores-mega-dairy-in-telangana-state-talasani-srinivas-yadav-animal-husbandry-

minister/ 

 
elangana State government has an-

nounced to set up a mega dairy at a cost 

of Rs 240 Crore at Rajendranagar. A 

team of experts will conduct a study of dairies 

in other parts of the country before procuring 

the latest machinery for the mega dairy. 

Animal Husbandry Minister Talasani Srinivas 

Yadav on Monday for a detailed report from the 

department on it at the earliest. 

The minister shared his views to consider latest 

technologies in milk procurement, processing 

and marketing. He also shared his concern 

about COVID-19 pandemic and demand full 

safety for the dairy workers. He asked the de-

partment to ensure strict implementation of the 

safety norms. These norms include wearing of 

masks and hand gloves, and also sanitisation of 

premises as well as vehicles transporting milk. 

The mister asked the staff to use quality analys-

ers to maintain consistency in milk quality and 

thus, improve brand credibility. The minister 

further stated that there were no hurdles to 

dairy farmers and other staff to procure and 

transport milk during the lockdown. 

Telangana government has plans to widely mar-

ket Vijaya products in the state. All the govern-

ment offices in the state will have to use Vijaya 

dairy products in their offices. Vijaya dairy prod-

uct sales counters will be established to pro-

mote entrepreneurship for unemployed in the 

state. The minister has also plans to set up a 

dairy polytechnic in the state. 

The Minister said the authorities took all 

measures to ensure door delivery of milk in con-

tainment zones . They have deployed mobile 

milk parlours for sale of milk and other products 

in several other areas across the State during 

the lockdown. He ensured that there was no 

shortage of fodder in the State. 

 

Dairy Supply chains adapting to changing consumer behaviour during Covid-19 : A Report 

from US 
JUL 9, 2020 

https://dairynews7x7.com/dairy-supply-chains-adapting-to-changing-consumer-behaviour-during-covid-19-a-re-

port-from-us/ 

OVID-19 is dramatically affecting con-

sumer habits and dairy supply chains as 

food service demand plummets and 

grocery sales surge. Consumers struggling with 

job losses and economic uncertainty quickly re-

turned to buying basic dairy products like fluid 

milk, commodity cheese and butter. 

A new report from CoBank’s Knowledge ex-

change indicates that consumer behaviour will 

be different for the next 12 to 18 months than it 

was pre-pandemic, and as that behaviour takes 

root, dairy supply chains will need to adjust 

from farm to fork. 

“The dairy industry is coping with some new re-

alities, largely driven by the decrease in food 
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service demand and restaurant sales,” 

said Tammer Ehmke, manager of CoBank’s 

Knowledge Exchange. “The challenge for dairy 

supply chains will be adapting to focus on meet-

ing demand trends based on evolving consumer 

behaviour as we navigate through an uneven 

reopening.” 

As consumers heeded the stay-at-home adviso-

ries, they increased purchases of products that 

in recent years had fallen out of favor. Pro-

cessed cheese sales increased by nearly 20% 

during the eight weeks ending May 31. White 

milk sales gained more than 10% during the 

same period. Cereal is also doing well with sales 

up almost 15%. 

 
Changing behaviour 

Even as restrictions have begun lifting, polling 

has shown widespread reluctance among con-

sumers about immediately returning to normal 

activities. These activities include restaurant 

dining and business travel. In late April, a Busi-

ness Insider poll found just 71% of Americans 

will remain with their changed routine during 

Covid. Around 16% said that they would resume 

“almost all” of their activities post pandemic. 

At a minimum, it will take sometime for sit-

down restaurant traffic to look anything like it 

did before the pandemic. Forecasts from Open 

Table suggest that the U.S. could lose up to 25% 

of its restaurants. 

Any structural reduction in restaurant sales has 

potential product mix implications for dairy pro-

cessors and converters. For instance, firms that 

specialize in making or packaging products for 

food service accounts will need to retool, mak-

ing different types of cheese or filling different-

sized sour cream containers for at-home con-

sumption. The food inflation at home has seen 

such a rise after 2015 only. 

 
Food for home is experiencing some Price vola-

tility over the past 90 days . It has more to do 

with massive supply chain disruptions than ma-

jor changes to aggregate demand and supply. 

Perishability played a big role in the upheaval. 

As demand spun toward retail, food service op-

erators disposed of fresh products that now 

have to be replenished for reopening. 

Some buyers are asking if suppliers can develop 

and provide extended shelf life alternatives. 

Movement in that direction would presumably 

help on the supply side, giving manufacturers 

and dairy farmers more supply cushion. 

A world with more extended shelf life manufac-

turing options might mean less dumping of milk 

than took place in April. Business models may 

also be readjusted from just in time inventory 

practices to having more inventory stored in 

warehouses. 

 

 



Amul launch Janmaya vegetable oil to support oilseed farmers from Gujarat 
JUL 9, 2020 

https://dairynews7x7.com/amul-launch-janmaya-vegetable-oil-to-support-oilseed-farmers-from-gujarat/ 

 
CMMF launched “Janmay”range of edi-

ble oils in Gujarat today. This initiative 

from Amul is to provide remunerative 

price to edible oilseeds growers of Gujarat. 

Amul’s has been eyeing vegetable oil market 

since a long time. In 2010 it went in talks with 

Anand regional oilseeds growers Union Ltd 

(ARCOGUL). ARCOGUL survived even those 

times when most of other oilseed cooperatives 

in the country died a natural death. AMUl took 

control of ARCOGUL in 2010 and used its village 

level centers to distribute its products. . Amul 

also appointed a marketing veteran from min-

eral water industry as a CEO of ARCOGUL. 

 

In 2013, Arcogul, part of the National Dairy De-

velopment Board, launched its own brand of re-

fined edible oils and chili powder. The oils were 

under the brand name of Rashmi and Suhana . 

Amul has launched Janmaya in five variants 

namely farm fresh cotton seed, soyabean, sun-

flower, mustard and groundnut oil. These oils 

will be available in 1 liter pouch, 5 Kgs Jars and 

15 Kgs tins. Janmaya means newly born or fresh 

as told by Sh R S Sodhi, MD Amul. 

In 2020, Amul’s decision to launch vegetable oil 

is important from the perspective of supporting 

oilseed growers from Banas, North Gujarat and 

South Gujarat. Amul has attained highest level 

of trust amongst the Indian consumers. 

 
Vegetable oil industry is also struggling with 

adulteration and spurious quality. Cheap im-

ported vegetable oils are easily available in In-

dian markets. Imported oils share in Indian mar-

ket is around 65%. Fresh farm oils have a 25 % 

market share.These cheap imports have made 

local vegetable oil industry unsustainable. 
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Dairy startups in Haryana struggling, sales dip by 30%, says NDRI 
Jul 08, 2020 

https://www.tribuneindia.com/news/haryana/dairy-startups-in-haryana-struggling-sales-dip-by-30-says-ndri-

109860 

 
airy startups in the state are struggling 

hard to keep afloat in times of Covid-

induced lockdown. Drop in sales has 

forced dairy owners to make a hard choice: 

whether to keep going, which won’t be easy, or 

shut shop. A couple of them are planning to sell 

their property. 

The grim picture has come to light in a survey 

conducted by National Dairy Research Institute 

(NDRI), which approached 20 startup owners 

and enquired about the challenges faced during 

the lockdown. 

“The lockdown hit the production and pro-

cessing of milk products. About 80 per cent of 

the startups reported a drop in sales by 25 to 30 

per cent. On the contrary, the organised dairy 

industry recovered quickly,” said Dr AK Singh, 

principal scientist and incharge of the agri-busi-

ness incubation centre at NDRI. 

Sanjeev Kumar, a Karnal-based dairy owner who 

launched his start-up recently, said he bought 

milk from farmers at pre-lockdown rates but 

there were no buyers in the initial days of the 

lockdown as sweets shops, hotels, restaurants, 

dhabas and tea stalls were closed. “I was forced 

to sell milk to the organised dairy sector at 

throwaway prices,” he said. 

Dr Singh said that during the lockdown, the sup-

ply chain of milk was disrupted due to the re-

striction in the movement of transport vehicles 

and the sale was nosedived as people were hes-

itant to consume chilled and fermented milk 

products. 

Ashwani Kumar, a dairy owner from Ku-

rukshetra, said: “The increase in input cost by 

30 per cent, shortage of labour and drop in 

sales resulted in losses to them. Before lock-

down, I used to earn around Rs 80 lakh per 

month, but now my earning has reduced to 

around Rs 50 lakh.” 

A Gurugram-based startup owner said the state 

government must waive the GST and reduce the 

tax rate on ghee and milk fat. 
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Amul says India can send dairy items to these nations as Modi pushes for exports 
July 8, 2020 12:23 PM 

https://www.financialexpress.com/industry/amul-says-india-can-send-dairy-items-to-these-nations-as-modi-

pushes-for-exports/2017129/ 

 
s Prime Minister Narendra Modi con-

tinues to push for ramping up exports 

and limiting imports under the Make in 

India or Atma Nirbhar Bharat scheme, Amul has 

said that India can become a major dairy prod-

ucts exporter to neighbouring countries. “More 

or less in all food categories, India is self reli-

ant…In milk, we are not only self reliant, we are 

bringing dairy to the world also… all southeast 

countries, middle east countries, Sri Lanka, Paki-

stan are milk-deficit,” Amul MD RS Sodhi told ET 

Now in an interview. While India currently im-

ports milk powder from various nations such as 

France, Denmark, Australia and Canada, it also 

exports dairy and related products to Bhutan, 

Afghanistan, and UAE. 

Various government initiatives will also aid the 

sector’s growth in the coming five to ten years. 

The government has realised that dairy is one 

area where India can become a specialist and it 

has announced various schemes in the past as 

well to bolster the segment, RS Sodhi said. The 

government recently announced Rs 15,000 

crore to provide a fillip to India’s dairy sector. 

“Rs 15,000 ‘pashudhan’ program is opening for 

the first time for everyone. This will also help in-

crease milk production and export and will also 

generate employment for lakhs of people,” cab-

inet minister Prakash Javadekar said late in June 

during a cabinet briefing. Other schemes were 

also announced during the Budget 2020-21 to 

aid the sector. 

India is the largest dairy producing and dairy 

consuming country in the world. Since India has 

been a milk self-reliant nation since the 1970s, 

the dairy sector has been pushing for protec-

tionism and saving the interest of domestic 

dairy farmers for a while even before the Prime 

Minister raised his pitch of ‘vocal for local’. In-

dustry leaders including Amul had also asked 

the government to not allow milk imports from 

countries such as New Zealand and France 

which are also milk surplus nations.
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Mother dairy launches Rocket : An ice cream chocolate 
JUL 8, 2020 

https://dairynews7x7.com/mother-dairy-launches-rocket-an-ice-cream-chocolate/ 

 
his time lockdown has eaten most of the 

ice cream season from March till May . 

The demand for ice cream begun to pick 

up after unlock 1.0. All major ice cream players 

are trying to woo consumers by offering delec-

table flavors in ice creams. 

Mother Dairy Delhi came out with an innovative 

category of Ice cream chocolate. The product 

named as Rocket is available in two flavours of 

French Vanilla and Belgian Chocolate. Mother 

dairy is targeting teen and tweens as their tar-

get demographies for this product category. 

The price of Rocket in market will be Rs 20. 

Mother dairy has launched a mascot Neila on 

this occasion. Other offerings from the com-

pany included Sugar-free Dietz chocolate cup 

and Ek dum santra in the single serve pack size . 

In take home variants Afghan nutty delight and 

Firdaus-e-phirni were introduced. The company 

will soon be launching a new flavour of choco-

late truffle ice cream cake. 

 

Safe milk drive in Rajasthan 
JUL 8, 2020 

https://dairynews7x7.com/safe-milk-drive-in-rajasthan/ 

 
ilk is the first food of life. It is one of 

the most complete food available on 

earth. It is highly perishable and thus 

vulnerable to chemical adulteration to extend 

its shelf life by the aggregators. Milk purity and 

safety is more critical during summer due to 

lack of cold chain also. 

Pure for sure a week long milk sampling cam-

paign has been launched in Rajasthan. During 

this campaign samples of milk will be lifted by 

the FSSAI The information related to samples 

will be by provided by the FSOs on FSSAI app. 

All the samples will be tested in the State food 

testing laboratory. Food safety officers will be 

sending the sample reports to the FSSAI head-

quarters on daily basis. These samples will be 

part of an enforcement drive and culprits will be 

prosecuted. As per Sh Raghu Sharma, state 

health minister, the government is committed 

for pure and safe milk availability, 
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India could become dairy basket of the region 
JUL 8, 2020 
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ndia is the largest producer of milk in the 

world. Indian government has recently 

taken a few initiative to strengthen dairy in-

frastructure in the country. These initiatives in-

clude Animal husbandry infrastructure fund for 

Rs 15000 Crores. 

PM Modi always insist on pushing exports and 

limiting imports under the make in India 

scheme. Currently India is a major exporters of 

milk and milk products in SAARC , South east 

countries and middle east. 

Sh R S Sodhi MD Amul said that the government 

programs will help the sector to grow in next 5-

10 years. The government has well identified 

dairy as a sector with huge potential of growth 

and exports, he added. Amul has earlier asked 

government to not to allow imports from milk 

surplus countries like New Zealand and Aus-

tralia. This was done to protect the interest of 

Indian dairy farmers. 

Rs 15000 Crores Animal husbandry Infrastruc-

ture fund will help in creating additional capac-

ity of 5 crore lpd of milk. This would further 

help in creating employment to 30-35 lakhs 

people. India has a legitimacy to establish itself 

as a dairy basket of neighbouring region. 

 

FAO and Rabobank join hands for sustainability and inclusion in Indian dairy sector 
JUL 8, 2020 
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he Food and Agriculture Organization of 

the United Nations (FAO) has signed a 

new partnership agreement with Ra-

bobank. The purpose of this agreement is to 

help targeted rural communities benefit from 

more inclusive and sustainable food systems. It 

also envisages jointly exploring the use of inno-

vative financial instruments to bridge financing 

gaps in emerging markets . This is done to pro-

mote sustainability in food systems invest-

ments. 

FAO and Rabobank will work with key food and 

agriculture sectors on a series of projects . This 

will help lower greenhouse gas (GHG) emis-

sions, improve land and water use, and em-

power smallholder farmers to address the chal-

lenges of climate change and reduction of food 

losses. Special attention will be paid in ensuring 

the inclusion of poor, vulnerable and marginal-

ized groups, including women and youth. 

The collaboration will begin with a review of the 

dairy sector in two pilot countries, India and 

Kenya. The objective will be to reduce food 

losses in and promoting a transition to more 

sustainable food systems. The dairy sector has 

an important role to play in food systems trans-

formation, as it contributes to food security and 

nutrition. It also provides livelihoods for a num-

ber of actors along the food value chain. 
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Though dairy production also contributes to 

greenhouse gas emissions, it holds huge poten-

tial for improvement. 

About partnership 

The project will focus on improved land and wa-

ter use, lowering greenhouse gas emissions and 

food loss. It would also increase the resilience 

of farmers and small-scale businesses,” 

said FAO Director-General QU Dongyu.  

COVID-19 has shown us that our food systems 

need a ‘new normal’,” said Berry Marttin, Board 

Member of Rabobank. “We need to identify and 

analyze finance gaps and debate short and long 

supply chains. We must focus on innovative 

ways to reward sustainability investments, such 

as implementing ‘nature costing’, a pricing 

structure that reflects food’s environmental im-

pact. Rabobank is the leading bank in food and 

agriculture, but also a cooperative bank. We be-

lieve in working together. By partnering with 

FAO, we can mobilize our complementary ex-

pertise and networks to contribute to real food 

system transformations.” 

The partnership will also map agricultural sup-

ply chains to identify opportunities for green fi-

nance hotspots in emerging markets. It will also 

explore the possibility of environmental or cli-

mate finance programming incentives that re-

ward farmers and small agribusinesses for 

adopting GHG emission reduction technologies 

and practices. 

 

Atmanirbhar Amul : 'Taste of India' 
Jul 07, 2020 

https://www.timesnownews.com/business-economy/companies/article/atmanirbhar-amul-taste-of-india/617790 

umbai: India is the largest producer 

of milk in the world and thanks to 

the milk revolution “Operation 

Flood” in the 1970s the country became self-re-

liant for milk/dairy needs. RS Sodhi, Managing 

Director of India’s largest dairy co-operative - 

Amul joined ET Now talking about the self-reli-

ant dairy industry, global growth opportunities 

and Amul’s growth expectations. 

India’s milk production in the early 1970s was 

one-third of the US’ and one-eighth of the Euro-

pean Union’s. Today, as a result of the linking of 

the farmers with the markets and the long term 

vision of the policymakers, India’s milk produc-

tion is twice the US and 25 per cent more than 

that of Europe. 

Talking about other food categories, Sodhi said 

that India is self-reliant in most food categories 

except edible oil which can be changed by en-

couraging the edible oil producers and protect-

ing them by reducing imports. 

He strongly believes that the Indian Dairy indus-

try has a bright future and could become the 

dairy to the world, especially to the neighbour-

ing countries. Currently, 80% of the Indian Dairy 

industry is unorganised and only 20 % is the or-

ganised sector which could be a challenge to 

truly become global. Sodhi said that the Rs. 

15,000 crores stimulus package announced by 

the government will provide a big push to the 

industry, create jobs for around 30 lakh rural 

families & encourage a shift to the organised 

sector. 

Currently, the dairy industry is growing at 4-5% 

pa while the organised sector is growing at a 

rate of 12 % p.a. Seeing the current trend, he 

believes that in the next 10 years, the organised 

sector will be contributing around 50% of the 

surplus milk. He also said that consumers are 

shifting to brands and packaged products which 

will further benefit the organised sector. 

India’s biggest plus point to compete with the 

world is the large production of buffalo 

milk. Sodhi added that buffalo milk products are 

considered premium products and has great de-

mand in export markets and India should pro-

mote this and grow further. 

M 

https://www.timesnownews.com/business-economy/companies/article/atmanirbhar-amul-taste-of-india/617790


Amul is the largest dairy player and reported 

turnover was Rs 52,000 crores and Sodhi ex-

pects it to double in the next 5 years to Rs 1 

lakh crore. He said that in terms of growth, sky 

is the limit for the company and the will con-

tinue to invest and invent at Amul. 

 

 

US express concern over mandatory BIS feed regulation in India 
JUL 7, 2020 
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ndia is the largest producer of milk in the 

world. Organised sector dairies process 

around 35-40 % of available surplus milk . 

FSSAI, the food regulator in India conducted a 

nationwide milk adulteration survey in 2018. 

The survey findings showed presence of 5.7% 

aflatoxin M1 in milk with higher share by the or-

ganised sector. Antibiotics and drug residue 

were present in 1.2% of the samples . Only one 

sample contained pesticidal residue. 

In view of such a high contamination of milk 

with Aflatoxin M1, the regulator brought animal 

feed under mandatory regulations. All the feed 

manufacturers were asked to follow BIS stand-

ards for making feed. The notification directed 

the food authorities to enact the regulations 

from 27th July 2020. 

Regulatory intervention 

This regulation will cover all kinds of commer-

cial feeds manufactured in India as well as its 

domestic and imported ingredients . In January 

2020, FSSAI also amended its regulation. It 

stated that Milk producing animals shall not be 

fed with feed containing animal meat or bone 

parts. It also includes internal organs, blood 

meal and tissues of bovine or porcine origin ex-

cept milk and milk products. Commercial feeds 

will follow the relevant BIS standard and will 

use BIS certification mark. 

US in WTO 

US has expressed its concern on this regulation 

on feed and banning of use of meat in animal 

feed . They have submitted a note to WTO 

showing concern over export of dairy products 

to India under such situation. US has also asked 

for more stakeholder consultations before im-

plementing such regulations. US authorities 

think that the supply chain of major exporters 

might not get enough time to adjust to such 

regulations. Covid-19 has also not given enough 

of time to the existing global players to prepare 

themselves. The note is suggestive to postpone 

the implementation of mandatory feed regula-

tion in India beyond 27th July 2020. 
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Global dairy prices are moving up now: Government may trigger Atma-nirbhar Dairying 
JUL 7, 2020 
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ing/ 

 
n a recently held auction at global dairy 

trade, the price index jumped up by 8.3%. 

The quantities of dairy products traded also 

increased by nearly 20% as compared to the last 

auction. 

North Asia remained as the key buyer with al-

most 50% of the total traded quantities. A total 

of 25688 MT of dairy products were traded dur-

ing the auction. The average price of dairy prod-

ucts traded became USD 3197 per MT. 

Anhydrous Milkfat 3981.2187 

Butter 3717.1935 

Buttermilk Powders 2416.5528 

Cheddar Cheese 3762.1748 

Lactose 1308.7 

Skimmilk Powders 2693.7193 

Sweet Whey Powder  

Wholemilk Powders 3208.3507 

Prices of various dairy products on 7th July 2020 in USD/MT 

Atma Nirbhar Dairying with government sup-

port 

From Indian perspective prices of SMP, Butter 

and anhydrous fat plays an important role. India 

currently has huge stocks of Butter availability 

due to lockdown. Butter is traded at as low as 

Rs 220-230/kg in Indian market. The interna-

tional price is around Rs 265-270 per Kgs. Indian 

government may intervene now while arranging 

refrigerated containers at Indian ports for but-

ter exports. All Indian embassies and high com-

missions in potential importer countries could 

also play a role here. 

SMP price is also moving up and has reached 

around Rs 190-195 per Kgs. In domestic market 

the manufacturers are forced to sell their SMP 

at as low as Rs 160-170 per kgs. The market 

sentiment suggest that these prices may go fur-

ther low to Rs 130-140 per kgs. This SmP is pro-

duced on an average at around Rs 180-220 per 

kgs during the lockdown period. 

Currently India might be having a stock of 

125000-150000 MT of SMP. The government 

may offer an export subsidy of Rs 20 per kgs or 

10%, which would help processors to clear their 

excess stocks. This would amount to Rs 200 

Crore for stimulating 100000 MT of SMP ex-

ports. 

Dairy industry in India will feel relieved if the ex-

cess stocks cleared with the support of the gov-

ernment. This would also open up opportunity 

for farmers to get better prices soon. 
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Going nuts over dairy alternatives: Here’s a lowdown on plant-based milk 
Jul 06, 2020 18:51 IST 

https://www.hindustantimes.com/more-lifestyle/going-nuts-over-dairy-alternatives-here-s-a-lowdown-on-plant-

based-milk/story-MP2QmW3ggW4wn6nZPdDRNI.html 

lant-based milk is ideal for those follow-

ing a vegan lifestyle, as well as for those 

who suffer from lactose intolerance and 

dairy allergies. Nuts including soy, almond, co-

conut, cashews and walnuts, and grains includ-

ing oats and rice offer substitutes that can be 

extracted at home, or brought from grocery 

stores. 

“Plant-based protein has impeccable health 

benefits. The milk is low in fat and cuts the risk 

of high cholesterol. Plant milk also reduces the 

burden on the planet,” says chef Nishant 

Choubey. The plant milk that compares closest 

to cow milk is soy milk. “It is higher in protein 

than any other commercially available milk, at 

around 8g per glass,” says nutritionist Kavita 

Devgan. She offers a word of caution before 

one ventures into plant milk: “Low-fat dairy is a 

key component in a balanced diet. It is im-

portant to note that plant-based milks are 

lower in protein and certain nutrients than cow 

milk.” 

Storage and extraction of plant milk is a very 

easy process. Experts advise storing the nuts in 

deep freezer and blitzing the nuts for freshly 

squeezed milk every day. “Shelf life of plant-

based dairy is better than milk if handled well. 

They last up to a week if they are kept at a tem-

perature between three-five degrees centi-

grade,” says Choubey. 

All dairy substitutes, however, do not cover In-

dian cooking, and it is all about their applica-

tion. For instance, cashew milk is thicker than 

regular milk. “These variants look, taste and be-

have different from milk. Cashew milk will 

thicken faster than regular milk when you heat 

it,” says chef Kunal Kapur. With brands offering 

a range of milk and milk powders, the field is 

wide open for experimenting with different 

types and varieties. “Over time, I have experi-

mented with many different brands of soy milk 

and have noticed that their taste and quality 

has improved significantly. There is also a rise in 

almond and cashew milk as healthier substi-

tutes,” he adds. 

The challenge still remains in shifting palettes so 

used to cow or buffalo milk that plant milk is 

bracketed as ‘acquired taste’. “Milk is the first 

meal we are given. We are so used to having 

milk, believing that isse bones strong hote hain, 

calcium milta hai (it makes bones strong, gives 

calcium). But if we inculcate this habit in kids 

early on, then they won’t be as rigid in adapting 

to different tastes. There has to be this ac-

ceptance that you are eating healthy,” suggests 

Kapur. 
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As SMP stock piles up during lockdown, dairies protest against import at reduced duty 
July 6, 2020 11:47:24 pm 
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he stock of skimmed milk powder (SMP) 

in the country has increased from prac-

tically nil to 1.5 lakh tonnes (lt) in the 

last three months, since lockdown was im-

posed. Dairies have pointed out that as sale of 

the product remains low, the decision of the 

central government — — to allow import of 

10,000 tonnes of SMP at 15 per cent import 

duty — will cause further piling up of stocks, re-

sulting in dip in procurement price for farmers. 

Ironically the decision came even after the Un-

ion budget decided to impose 60 per cent duty 

on all SMP imports. 

Dairies convert excess milk stock into anhy-

drous SMP and white butter to be supplement 

their needs. Prior to the Covid-19 lockdown, 

dairies had reported a shortfall in daily procure-

ment and SMP stock had almost dropped to 

zero. Thanks to the shortage, SMP prices had 

also touched the Rs 300 per kg mark in domes-

tic markets. 

Since the begining of the lockdown in March, 

the situation underwent an almost overnight 

change, with dairies, especially the cooperative 

ones, reporting excess procurement of milk, 

which they were forced to convert into SMP 

and white butter. The Gujarat Cooperative Milk 

Marketing Federation Limited (GCMF), the hold-

ing company for the popular dairy brand Amul, 

has nearly 80,000 tonnes of SMP and 30,000 

tonnes of white butter in its stock. The SMP 

stock nationwide is estimated to be around 1.5 

lakh tonnes, with cooperative dairies holding 

most of it. 

As hotels, restaurants and catering businesses 

remained shut during lockdown, the demand 

for milk from sweetmarts, ice-cream makers 

and tea stalls dipped to almost zero. Coupled 

with this, dairies which supplied milk for mid-

day meals in schools across states also reported 

significant dip in their sales. 

R S Sodhi, managing director of Amul, said they 

used to supply nearly 3-3.5 lakh litres of milk 

daily to schools in Gujarat. “With schools shut, 

that milk has become excess stock for us,” he 

said. 

Demand will continue to fluctuate as the pan-

demic continues in the country, said dairy own-

ers. Now, the central government’s decision to 

reverse its earlier decision of imposing a stiff 60 

per cent duty on import of SMP irrespective of 

Tariff Rate Quota (TRF) has been opposed by 

dairies. On June 23, the central government al-

lowed import of 10,000 tonnes of SMP at a con-

cessional 15 per cent duty, which, dairies say, 

would further weaken sentiments in the mar-

ket. 

As against the cost of production of Rs 260 per 

kg, SMP price in domestic markets is around Rs 

200 per kg, while in international markets, it is 

available at cheaper rates of Rs 170-180 per kg. 

“While the quantity might not be much, it will 

surely have a negative impact on SMP prices, 

which will force dairies to revise the procure-

ment price of milk from farmers,” said an offi-

cial of a cooperative dairy in Maharashtra. 

At present, most dairies are paying their farm-

ers Rs 20-22 per litre for milk. With the mon-

soon setting in, milk production is all set to in-

crease in the coming months. 
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Both Amul and the Maharashtra Milk Producers 

and Processors Welfare Association, the um-

brella body of private and cooperative dairies in 

the state, have already written to the central 

government, asking it to reconsider its decision 

of reversing the import duty. Amul has also 

asked for an export incentive of Rs 50 per kg for 

exporting nearly 50,000 tonnes of SMP. This, 

Sodhi and others said, will allow them to reduce 

their stock and increase payment to farmers. 

 

Put off mandatory BIS certification of animal feed beyond July 27, US asks India 
July 06, 2020 

https://www.thehindubusinessline.com/news/put-off-mandatory-bis-certification-of-for-animal-feed-beyond-july-

27-us-asks-india/article32001246.ece

 
 

he United States has expressed con-

cern over India’s new directive mak-

ing it mandatory for all commercial 

feeds, including imports, intended for food pro-

ducing animals to comply with the relevant Bu-

reau of Indian Standards (BIS) specification and 

certification norms and pressed for a postpone-

ment in its implementation, especially in the 

light of COVID-19 disruptions. 

In a recent submission to the World Trade Or-

ganisation, Washington said that the new di-

rective, which is to be implemented from July 

27, will have a significant impact on trade in 

feed ingredients, and potentially on trade in 

meat and dairy products derived from livestock 

fed such ingredients in another country, and 

needed greater discussion. 

“The United States has both procedural and 

substantive concerns. First, it is concerned that 

India has issued these measures in final, with-

out proper notification or opportunity to com-

ment and have our comments taken into ac-

count. Further, the US is concerned that a six-

month transition period prior to entry into force 

is insufficient for exporters to adjust supply 

chains, particularly in light of the Covid-19 pan-

demic,” as per a submission made to the WTO’s 

Committee on Sanitary and Phytosanitary 

Measures. 

“While the US does not export animal feed to 

India in big quantities, it is against the idea of 

not allowing animals to be given feed that con-

tains meat by-products as it does not have a 

similar law in its country. This limits its ability to 

export animal products to India, including milk 

and dairy products,” according to a government 

official. 

On January 27, the Food Safety and Standards 

(Food Products Standards and Food Additives) 

Amendment Regulation 2020 was issued which 

stated that...“Milk and meat producing animals 

except poultry and fish shall not be fed with 

feed containing meat or bone meal including in-

ternal organs, blood meal and tissues of bovine 

or porcine origin materials except milk and milk 

products.” Commercial feeds shall comply with 

the relevant BIS standards, as may be specified 

by the Food Authority from time to time, and 

carry BIS certification mark on the label of the 

product, it added. 

FSSAI justified the move by observing that that 

foods of animal origin have been found some-

times to be non-compliant with the relevant 

food quality and safety standards as has been 

laid down in the Food Safety and Standards Act, 

2006. There were higher quantities of pesti-

cides, heavy metals and Aflatoxin M1 found in 

several specimen, including milk. 
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The US, in its submission, asked India to delay 

implementation of this directive until it is noti-

fied for comment and to provide a transition 

period sufficient to allow operators to adjust 

supply chains without undue disruption. 

It also asked India to take steps to ensure that 

any changes to its FSSAI Food Additive require-

ments, that could impact imported products, be 

notified to the WTO at an early and appropriate 

stage. 

 

Maahi a Farmers Producers Organisation excels in safety during Covid-19 
JUL 6, 2020 
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armers producer organisation are the 

new generation of business model with 

focus on collective marketing. Maahi 

milk producer company is a similar initiative in 

Gujarat State. Maahi is operating in eight dis-

tricts of Saurashtra and Kutch region . It has 

over 1 lakh farmers registered as member pro-

ducers . These farmers are actually the owner of 

this producer company. 

Milk procurement, processing and marketing 

are three pillars of dairy operations . Milk pro-

curement and marketing activities take place 

outside the company’s premises. These activi-

ties include few of the most important human 

assets like farmers , drivers, testers, sales 

team,customers and consumers. 

Covid-19 pandemic posed a serious threat to 

the complete supply chain of all the dairy com-

panies. Maahi declared a war against COVID-19 

and mobilised all its resources to safeguard its 

supply chain against COVID-19. 

Initiatives at Milk procurement 

At milk procurement the company ran aware-

ness programs for agents and farmers. They 

also supplied necessary personal hygiene chem-

icals and gears for safety of all. Maahi launched 

Mobile phone apps and used those to keep eve-

ryone in the supply chain remain in touch with 

each other. 

The VLC were asked to start procuring milk from 

an earlier hour of the day. This helped in reduc-

ing crowd at VLC during collection time. This 

also improved the microbial quality of milk. So-

cial distancing became easier with such 

measures at the collection centers. Maahi cov-

ered all drivers in supply chain with sanitisers 

and disinfection kits. 

Initiatives at Marketing levels 

The company launched Milk on Mobile app to 

book orders from the market as well as con-

sumers. The company gave first priority to 

safety than achieving sales targets. As a novel 

practice the company also made use of com-

pany delivery vans as home delivery distribu-

tors. 

HR department shifted their focus to safety 

against Covid-19. They organised several induc-

tion, training, awareness programs at all levels 

to ensure safety. HR team also implemented 

work from home applicable for all possible 

posts. 

Employees across all levels came together and 

foregone their annual performance linked in-

centives . These initiatives are the reasons for 

having zero corona positive case across the 

complete milk supply chain of Maahi . 

Sushant Sarma and Madhavi Mehta from IRMA 

have shared this information. 

 

F 

https://dairynews7x7.com/maahi-a-farmers-producers-organisation-excels-in-safety-during-covid-19/


Dairy farm bombed to the east of Gaza strip by Israel 
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sraeli aircrafts last night bombed several 

agricultural sites to the east of the besieged 

Gaza Strip. Helicopters and F-16 fighter jets 

attacked with at least five rockets across the Al-

Zaytoun neighbourhood. This locality is towards 

the east of Gaza City. 

WAFA reported that the Israeli artillery fired 

two shells at another plot of agricultural land to 

the northeast of the Al-Shujaiyya neighbour-

hood. It is a rare activity in which agricultire and 

dairy farms were targeted by Israel . 

The bombing devastated a dairy farm in the 

area. The palestians discovered it next day 

morning. The windows of the farmer’s house 

also shattered as a result of the force of the at-

tack. 

 

Uttarakhand state federation paid Rs 45 crores to 50000 member dairy farmers during 

Covid 
JUL 6, 2020 

https://dairynews7x7.com/uttarakhand-state-federation-paid-rs-45-crores-to-50000-member-dairy-farmers-dur-

ing-covid/ 

 
ttrakhand milk federation ,Aanchal, has 

2551 village level cooperative societies 

in 13 districts. These societies have 

51,121 members who are farmers and villagers 

and supplies milk to the VLC. The farmers re-

ceive the payment every month. 

Amongst 13 districts Nainital accounts for al-

most 20 % of total VLCs and 50% of total farmer 

members in the Federation. The total milk col-

lection in the district is 86805 lpd, on an aver-

age. 

Dehradun has supplied 17332 LPD from 292 

VLCs and 2538 members. Haridwar has 252 VLC 

with over 2755 members and 13191 lpd of milk 

during the lockdown. Aanchal procured 200000 

LPD of milk till May end from their member 

farmers. 

The state government set an example by not re-

ducing their milk collection despite drop in de-

mand in the markets. They converted this ex-

cess milk as SMP and butter . The state has allo-

cated 200 MT of SMP for distribution in An-

ganwadi centers and mid day meals program . 

As per R Meenakshi Sundaram, Secretary dairy 

development UK, the state is open to own milk 

production centers. The state is offering subsi-

dies for setting up dairy farms and milk pro-

cessing units in the state. He is also committed 

to procure milk from the farmers and pay 

money directly to their bank accounts. The 

state has paid Rs 45 crores to the farmers for 

the milk collected during the last three month 

period of Covid-19 and lockdown. 
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UMEED scheme in Pulwama igniting dairy entrepreneurship amongst the local youth 
JUL 6, 2020 

https://dairynews7x7.com/pulwama-igniting-hopes-of-youth-in-dairy-sector/ 

 
ulwama districts is leader in milk produc-

tion in J&K state with total production of 

310000 MT of milk in 2019-20. The 

Jammu Kashmir State Rural Livelihood Mission 

(JKSRLM) has launched UMEED program under 

central government assistance. 

The district administration of Pulwama has es-

tablished Automatic Milk Collection Units across 

the district. This administration is encouraging 

youth to be self dependant and self sufficient by 

establishing their milk collection business. 

The youth of Pulwama both boys and girls have 

established their milk cooperative societies un-

der UMEED scheme. They collect milk at these 

collection centers of the societies and later dis-

tributed in Kashmir valley. 

This scheme is not only igniting the spirit of en-

trepreneurship in the youth of Pulwama district 

but also enabling them to generate more em-

ployment in the district 

 

Nationalised bank offers loans for supporting dairy business 
JUL 6, 2020 

https://dairynews7x7.com/nationalised-bank-offers-loans-for-supporting-dairy-business/ 

 
airy sector surfaced up as one of the 

least impacted sector during COVID . 

The demand of milk and milk products 

at household level saw a huge upsurge during 

lockdown. 

The government has already announced dairy 

entrepreneurship development scheme for this 

year. The purpose of this scheme is to support 

dairy farmers and entrepreneurs to start dairy 

business. 

State bank of India is providing loans under this 

scheme to the diary entrepreneurs and farmers. 

Under the scheme the applicant will receive Rs 

1 lakh for automatic milk collection unit, Rs 2 

lakh for milk house or society office, Rs 3 lakhs 

for transportation vehicle and Rs 4 lakh for 

chilling unit. 

The repayment period of this loan is 5 years 

with a moratorium period of 6 months. Bank of 

Baroda is financing farmers under mini dairy 

unit scheme. Central Bank of India has insti-

tuted Central dairy scheme for this purpose. 
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Heifer park to be set up at Kattappana dairy 
JULY 05, 2020 

https://www.thehindu.com/news/cities/Kochi/heifer-park-to-be-set-up-at-kattappana-dairy/article31991992.ece 

he Ernakulam Regional Cooperative Milk 

Producers’ Union plans to set up a park 

on the Kattappana dairy premises in 

Idukki district to rear quality heifers imported 

from other parts of India. The heifer park is part 

of several projects being laid out for the new fi-

nancial year. 

The milk union has a budget of ₹728 crore for 

2020-21, said John Theruvath, the zonal chair-

man, on Saturday. 

Expatriates 

The cooperative has said that it will reach out to 

expatriate Malayalis who have returned to Ker-

ala in the wake of COVID-19 pandemic and pro-

vide support to poor students in tribal and 

other backward areas to attend online classes. 

Dish antennas and other infrastructure will be 

established with the support of the milk union. 

Latest facility 

The cooperative will set up a modern facility to 

produce dry cow dung, join hands with Horti-

corp to market honey produced by farmers un-

der the aegis of the corporation, help fight cat-

tle diseases and provide incentives like subsidy 

for milking machines, subsidy for hay supply 

and decentralised health-care facility for cattle. 

The milk cooperative also plans to establish an 

online dairy products hub and strengthen mar-

keting in rural areas. 

 

The toil behind smiles of dairy farmers in Karnataka-KMF story during Covid 
JUL 3, 2020 

https://dairynews7x7.com/the-toil-behind-smiles-of-dairy-farmers-in-karnataka-kmf-story-during-covid/ 

andini is a second largest dairy brand 

in the country and third most popular 

brand under food and beverage cate-

gory. The brand has a turnover of RS 14000 

Crores and it represent over 9 lakh dairy farm-

ers in Karnataka. 

KMF has 14 milk unions which collects milk 

from 254000 villages and caters to 10 million 

consumers within Karnataka. On March 24th , 

the prime minister of Indian announced com-

plete lock down in the country. 

It was quiet a challenging time and an unprece-

dented situation for the whole team of KMF . 

The federation faced the issues related to man-

power, logistics, maintaining hygiene, packaging 

material etc. 

The top team of KMF converted their offices 

into homes to boost morale of their employees 

as a first step. KMF’s has 15000 employees in 

complete operations. It also uses 4000 vehicles 

to collect and distribute milk. KMF also an-

nounced doubling the salary of the employees 

attending work during the lockdown. The man-

agement provided them food, arranged their 

transport and introduced hygiene practices eve-

rywhere. 

KMF was procuring 68 lakh lpd of milk with 47 

lakh lpd of B2C sales and 8 lakh lpd of B2B sales. 

The demand of B2C market fell down to 36 lakh 

lpd and that of B2B to 1.5 lakh lpd. A surplus of 

16 lakh lpd of milk was created during that pe-

riod. The cooperative daily conversion of milk 

into SMP increased from 13 lakh lpd to 16 lakh 

lpd. 

State government support 

The state government announced to purchase 7 

lakh lpd of milk . This milk was required to be 

distributed in slum areas and labour colonies. 

KMF sold 211 lakhs litres of milk during April 

worth Rs 80 crore to the state government. The 

T 

N 

https://www.thehindu.com/news/cities/Kochi/heifer-park-to-be-set-up-at-kattappana-dairy/article31991992.ece
https://dairynews7x7.com/the-toil-behind-smiles-of-dairy-farmers-in-karnataka-kmf-story-during-covid/


dairy was still facing the excess milk problem 

and lack of conversion capacity . 

KMF sent their vehicle to Gujarat to get engi-

neers to commission a 7 lakh lpd SMP plant dur-

ing this period. KMF also took help from Union 

government to get the packaging material man-

ufacturing units operate in distant states. 

Such stories and efforts of dairymen always re-

main behind the curtains . The most important 

thing still remains a smile on the face of dairy 

farmers and dairy consumers . 

 

Amul approached government to get 160 Crore export subsidy for clearing SMP stocks 
JUL 3, 2020 

https://dairynews7x7.com/amul-approached-government-to-get-160-crore-export-subsidy-for-clearing-smp-

stocks/ 

 
ll dairies supported dairy farmers dur-

ing the lockdown period even with 

lower demand of milk and milk prod-

ucts in the market. The excess milk was con-

verted into SMP and butter. This created huge 

surplus of SMP and butter with most of the 

dairies in the country. 

Amul is the largest milk handling organization in 

the country. During lockdown period Amul also 

converted excess milk into SMP. Today the larg-

est cooperative has got around 80000 MT of 

SMP stocks. 

Amul has requested to get an export subsidy of 

Rs 160 Crores from state government. This 

would help Amul clear its stock in International 

market where the price of SMP is around 185 

per Kgs. 

The SMP prices have toppled down from Rs 340 

per kgs to as low as Rs 170 per Kg recently. In a 

similar situation the state government sup-

ported the cooperative with an export subsidy 

in 2018-19. 

In 2018-19, Amul was having a stock of around 

1,10000 MT of SMP. The international prices 

were lower and in that scenario, the milk feder-

ation would have faced losses . The government 

at that time thus, decided to give GCMMF a 

subsidy of Rs 50 per kg for the export of milk 

powder for six months starting July 1,2018. The 

state government put an upper limit of Rs 300 

Crore for the subsidy. 
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SGPC hires Pune firm for dairy items, farmers fume 
Jul 03, 2020 06:56 AM (IST) 

https://www.tribuneindia.com/news/punjab/sgpc-hires-pune-firm-for-dairy-items-farmers-fume-107773 

 
he SGPC’s move to hire a Maharashtra-

based dairy for supply of desi ghee and 

other products, to be consumed in 

shrines across the state, has not gone down 

well with Punjab-based dairy farmers. 

The state’s only cooperative milk producers’ 

federation, Milkfed, which offers products un-

der the brand name Verka, has been a regular 

supplier of dairy products to the SGPC for the 

past many decades. 

This time, Milkfed lost the SGPC order to a 

Pune-based firm Sonai Dairy, that offered prod-

ucts at a relatively much lower rate. 

Insiders said in response to the tender dated 

June 26, 2020, the rate quoted by the Pune firm 

was Rs 352 per kg for desi ghee, and Rs 252 per 

kg for dry milk, both rates inclusive of the GST. 

On the other hand, Verka desi ghee was quoted 

at Rs 446 per kg and dry milk at Rs 352 per kg, 

including the GST. 

Daljeet Singh Gill, president of Progressive Dairy 

Farmers’ Association, Punjab, contested that 

negotiations could have been made with Verka. 

Thousands of dairy farmers have been associ-

ated with Milkfed and losing SGPC’s order that 

rolls in several crores would directly hit their in-

come. 

SGPC vice-president Rajinder Singh Mehta said 

the tenders were finalised by a sub-committee 

and the firm with the lowest rates grabbed the 

order. “We have been using Verka products for 

decades, but this time, their rates were high in 

comparison to the Pune firm. There was a dif-

ference of around Rs 4 crore in desi ghee and Rs 

1.30 crore in dry milk. How was it justified to ig-

nore it?” he said. 

 

Aavin crossed 25 lakh lpd of milk sales in Tamilnadu state 
JUL 2, 2020 

https://dairynews7x7.com/aavin-crossed-25-lakh-lpd-of-milk-sales-in-tamilnadu-state/ 

 
amilnadu milk federation, known as, Aa-

vin ,has set a record by selling more 

than 2.5 million LPD in the state. The 

federation did a phenomenal job in restructur-

ing its supply chain during the lockdown period. 

Aavin was showing steady growth in the state 

capital market of Chennai for a long time. Other 

districts of the state were showing a sales of 

11.60 lakhs LPD of milk sales earlier. This sales 

has increased to 12.03 lakh LPD on the day of 

setting the record . 

During lockdown, Aavin has added around 500 

franchise retailers. Aavin was collecting Rs 5000 

and Rs 10000 as security deposit from retailers 

earlier. They reduced this security amount to Rs 

1000 per retailer during the COVID peiod. As 
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per Mr M. Vallalar MD Aavin, this was done so 

as to make Aavin milk and milk products reach 

to a large number of consumers, . 

 

Dairy is an IT business now, transacting in milk 
JUL 2, 2020 

https://dairynews7x7.com/dairy-is-an-it-business-now-transacting-in-milk/ 

 
his title may sound weird , but it is a fact 

in today’s environment. The govern-

ment announced lockdown in last week 

of March 2020 which induced tremors in dairy 

industry. Most of the dairy companies were not 

riding the wave of IT led supply chain over 

online platforms. 

Amul has been investing Rs 600-800 crores an-

nually on technology for strengthening its robus 

supply chain. As per Sh R S Sodhi, MD Amul , it 

is just impossible to manage a sales of Rs 50000 

crores without investing in IT. 

Few days back we published a news related tro 

Mother Dairy using IBM platform to manage its 

supply chain. Karnataka Milk Federation KMF is 

planning to expand its ERP to the last delivery 

point of Kirana store. 

Heritage foods also uses IBM infrastructure to 

manage its supply chain. Today data is the king. 

Every company is looking at consumer behavior 

by developing as many data points as possible. 

Data analytics not only helps manage the past 

data but also supports forecasting and con-

sumer insights. 

India is having over 300 million dairy based 

transaction on daily basis. Each of these trans-

action has the capability of sharing consumer 

insights. It is the need of the hour to make use 

of information technology to support safe and 

timely delivery of milk and milk products. 

 

Gujarat Government announces Rs10800 per desi cow for adopting natural farming 
JUL 1, 2020 

https://dairynews7x7.com/gujarat-government-announces-rs10800-per-desi-cow-for-adopting-natural-farming/ 

 
ujarat government has announced a fi-

nancial support scheme for supporting 

farmers who are rearing Desi Cows. 

The purpose of this scheme is to promote natu-

ral farming practices with desi cows. Natural 

farming practices include use of manure, gau-

mutra, etc for farming purposes. 

Desi cow based farming techniques cow dung as 

manure and cow urine as an input for prepara-

tion of fertilisers. The mixture of 10 Kg each of 

cow dung and gaumutra with jaggery and pulse 

powder in water become fertilisers. 

The government will give Rs 0800 per annum to 

those farmers who are doing natural farming 

with desi cows. The farmers will have to register 
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themselves on ikhedut portal in order to get the 

benefits. 

 

Amul India’s Latest Creative Takes Jibe at TikTok-WeChat Ban in India, Netizens Call it ‘Fa-

ther of Memes’ 
July 1, 2020 

https://www.india.com/viral/amul-indias-latest-creative-takes-jibe-at-tiktok-wechat-ban-in-india-netizens-call-it-

father-of-memes-4072245/ 

 
ver since the Indian government banned 

59 Chinese apps in India to retaliate 

China’s killing of 20 Indian soldiers re-

cently, Twitter has been flooded with reactions. 

While many stood in solidarity with the Tik-

Tok influencers who were now jobless, many 

celebrated the move and Indian dairy giant 

Amul was no different.   

Famous for winning hearts with its creatives on 

the latest situations, Amul did not lose time in 

pointing out that one must make the most of 

the Indian “Stok” of products instead. Taking to 

its social media handle, Amul shared the carica-

ture of its signature girl with fringes, flaunting a 

box of Amul butter from her fridge while the 

caption wittily advised, “STik  with this STok” 

and “WeChat over tea”. The tweet elaborated, 

“#Amul Topical: New Delhi bans 59 Chinese 

apps! (sic) 

Quick to respond, Twitterati gushed over it as 

usual. While one user wrote, “Amul to be de-

clared “Father of Meme” (sic)”, another com-

mended, “Haha Such creative n sarcastic one . 

rockz (sic)” and yet another appreciated, “THIS 

TWEET IS MOST CERTAINLY ANTI CHINA ..jo 

ukhdana hai ukhad ! (sic)” 

 

Milk basket may break even in July-Sep quarter 
JUL 1, 2020 

https://dairynews7x7.com/milk-basket-may-break-even-in-july-sep-quarter/ 

 
ovid-19 has created a huge upsurge in 

adoption of online purchases through E-

commerce during the lockdown. Milk 

Basket has already achieved operational profita-

bility in April this year. Now they are aiming at 

overall profitability in second quarter. 

Milk Basket is present in Gurugram, Noida, Ben-

galuru and Hyderabad. The company had al-

ready achieved profitability in three cities ex-

cept Hyderabad. Milk Basket might become the 

first E-commerce player in fresh category to be-

come profitable. 

Milk basket is receiving 500-1000 new signups 

every day since the lockdown. Currently it has 

around 130000 active users. There has been a 

E 

C 

https://www.india.com/viral/amul-indias-latest-creative-takes-jibe-at-tiktok-wechat-ban-in-india-netizens-call-it-father-of-memes-4072245/
https://www.india.com/viral/amul-indias-latest-creative-takes-jibe-at-tiktok-wechat-ban-in-india-netizens-call-it-father-of-memes-4072245/
https://www.india.com/topic/TikTok/
https://www.india.com/topic/TikTok/
https://www.india.com/topic/amul/
https://dairynews7x7.com/milk-basket-may-break-even-in-july-sep-quarter/


2.2 to 2.5 times increase in average orders re-

ceived during Covid-19 period. Earlier in this 

week the company received $5.5 million fund-

ing from Inflection point ventures. As per a re-

search done by crunch base data Milk basket 

has raised $38.8 Million till now. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Global News 

Scott administration announces launch of dairy relief program 
Jul 14, 2020 

https://www.samessenger.com/news/scott-administration-announces-launch-of-dairy-relief-program/arti-

cle_9528a2d2-c633-11ea-a83e-ff6027999855.html 

ONTPELIER – Gov. Phil Scott’s admin-

istration announced Tuesday $25 

million in financial aid would now be 

available to dairy farmers and processors whose 

businesses were affected by COVID-19. 

Starting Friday, farmers and processors whose 

businesses were disrupted by COVID-19 and re-

sulting shutdown of Vermont’s economy would 

be able to apply for the Vermont COVID-19 Ag-

ricultural Assistance Program, a program cre-

ated using $25 million in federal COVID-19 relief 

funds. 

Declaring dairy farmers and processors “the 

cornerstone of many rural communities,” Scott 

wrote in a statement the emergency relief fund-

ing would provide “much-needed relief to busi-

nesses as we work together to recover and re-

build.” 

After COVID-19 began surging in parts of the 

U.S. in March, governors around the country 

began shuttering businesses in a bid to control 

the respiratory disease’s spread and keep out-

breaks of COVID-19 within the capacity of state 

health care systems. 

As schools and restaurants were closed, the 

dairy industry watched some of its largest mar-

kets dry up virtually overnight, sinking milk 

prices nationwide. 

Within Vermont, dairy farmers began reporting 

losses as steep as the hundreds of thousands of 

dollars within the first months of the pandemic, 

turning a year when farmers expected milk 

prices to actually rise into one of the worst on 

record for the dairy industry. 

By May, the Vermont Dairy Producers Alliance 

said Vermont’s dairy industry would lose as 

much as $14 million in total every month amid 

the pandemic and ensuing shutdowns, accord-

ing to a previous Messenger report. 

Two dairy producing cooperatives active in Ver-

mont – the Massachusetts-based Agri-Mark, 

Inc., and Dairy Farmers of America – have an-

nounced internal supply management limits in 

order to control an oversupply of milk deep-

ened by the pandemic. 

On Tuesday, state officials sought to encourage 

beleaguered farmers and processors to tap the 

Vermont COVID-19 Agricultural Assistance Pro-

gram, authorized by an act from the Vermont 

legislature after legislators halved an initial $50 

million proposal from the Scott administration. 

“Every dairy farmer and processor should look 

at this grant opportunity,” Vermont’s Secretary 

of Agriculture Anson Tebbetts said in a state-

ment. “COVID-19 has hit our dairy industry 

hard. These assistance dollars will help our dairy 

businesses recover from staggering losses due 

to this pandemic.” 

The program, overseen by Vermont’s Agency of 

Agriculture, would be open to applicants who, 

according to the Scott administration, could 

“demonstrate economic losses and costs in-

curred since March 1, 2020 that are related to 

the COVID-19 public health emergency.” 

The Agency of Agriculture said Tuesday grants 

would also be available to “other agricultural 

and working lands producers and processors” 

and to “Vermont’s agricultural fairs” through 

the agency’s COVID-19 relief program, with the 

agency saying those grants would be available 

“soon.” 
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UGA students honored by American Dairy Science Association 
Jul 14, 2020 

https://www.albanyherald.com/news/uga-students-honored-by-american-dairy-science-association/arti-

cle_b70773be-c454-11ea-8129-1b626e834e42.html 

THENS — University of Georgia animal 

and dairy science students won several 

honors at the national American Dairy 

Science Association-Student Affiliate Division 

meeting in June, and UGA senior Alyssa Rauton 

was elected president of ADSA-SAD for 2020-21. 

Mary “Kenne” Hillis, a dairy science major, won 

first place Original Research Presentation for 

her work on evaluating the use of pulse oxime-

try, lactate levels and lung ultrasounds in pre-

dicting respiratory illness in dairy calves. Her 

project was funded by the UGA College of Agri-

cultural and Environmental Sciences’ Under-

graduate Research Initiative, which gives stu-

dents the opportunity to conduct research un-

der the direction of a faculty member, giving 

them hands-on research experience. 

Poultry science major Audrianna Crews placed 

second for her Dairy Foods Presentation on 

evaluating the impact of novel products to the 

dairy market on fluid milk utilization. 

In addition to her election as ADSA-SAD presi-

dent, Rauton, an avian biology major with a mi-

nor in animal science, won third place for her 

Dairy Production Presentation on manipulating 

circadian rhythms through controlled light-dark 

phases in the prepartum period on cow lacta-

tion performance. 

Jillian Bohlen, associate professor of animal and 

dairy science and UGA Dairy Science Club advi-

sor, guided the students on the three presenta-

tions that received honors. 

“This group of students has made me incredibly 

proud as their advisor,” Bohlen said. “To design 

projects, build abstracts and create presenta-

tions, not only for their peers but for industry 

professionals across the world, is a work ethic 

worth applauding. 

“To stay the course and remain dedicated to 

the task following the move to virtual during 

these uncertain times is worthy of additional 

kudos. Additionally, for Alyssa to earn the trust 

of her peers across this nation to lead the or-

ganization is a remarkable honor. I am proud 

not only of their accolades but of their willing-

ness to finish the drill despite the ups and 

downs the past few months have brought.” 

The ADSA is an international organization of ed-

ucators, scientists and industry representatives 

who are committed to advancing the dairy in-

dustry and keenly aware of the vital role dairy 

plays in fulfilling the economic, nutritive and 

health requirements of the world’s population. 

 

Raw milk may harbor antibiotic-resistant germs 
July 11, 2020 

https://www.medicalnewstoday.com/articles/raw-milk-may-harbor-antibiotic-resistant-germs 

ypically, manufacturers pasteurize, or 

heat, milk to kill any bacteria before 

people consume it. The French microbi-

ologist Louis Pasteur developed pasteurization 

in the 1800s. 

However, in recent years, many people have be-

gun to favor raw, or unpasteurized, milk. Propo-

nents believe that raw milk has enhanced nutri-

tional value, benefits digestion, and strengthens 

the immune system. 

However, scientists and doctors have ques-

tioned the credibility of these claims and 

warned about the potential risk of infection 

from drinking raw milk. 

The U.S. Food and Drug Administration 

(FDA) also dispels the false health benefits of 
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raw milk consumption. According to the Centers 

for Disease Control and Prevention (CDC), non-

pasteurized milk caused 979 cases of illness be-

tween 2007 and 2012. 

Despite this, raw milk is available to buy in 30 

U.S. states, and demand is growing. In a new 

study, researchers from the University of Cali-

fornia, Davis (UC Davis) analyzed the bacterial 

content of over 2,000 milk samples purchased 

in the U.S., including raw milk. 

They found that raw milk contained higher 

numbers of bacteria compared with pasteurized 

varieties. They also identified that some of 

these bacteria contained antimicrobial-resistant 

genes. 

The findings, published in the journal Microbi-

ome, suggest that raw milk could lead to the 

spread of antibiotic resistance, particularly if 

the product is not appropriately chilled. 

Good for the gut? 

Estimates indicate that about 3% of the U.S. 

population consumes raw milk. Many of these 

products claim to contain healthful bacteria 

that are good for the gut. 

To assess these claims, the authors of the latest 

study collected samples of milk from five states 

(California, Idaho, Arizona, South Carolina, and 

Maine). 

The samples included a variety of pasteurized 

milk that manufacturers had sterilized in differ-

ent ways, including high-temperature-short-

time pasteurization (HTST), which is the most 

common method in the U.S., and ultra-pasteuri-

zation (UHT), which provides an extended shelf 

life. 

They also collected samples of unpasteurized 

(raw) milk. 

They stored the samples at the fridge tempera-

ture of 4°C and room temperature (23°C) for up 

to 24 hours. During this time, they analyzed the 

types of bacteria living within the samples. 

A reservoir of antibiotic-resistant bacteria 

The results showed that raw milk contained the 

highest number of bacteria, mostly from 

the Pseudomonadaceae family, which can cause 

disease in humans. 

Many advocates claim that raw milk contains 

high levels of ‘good’ lactic acid bacteria that can 

improve digestion. Many probiotic supplements 

contain lactic acid bacteria, but this study iden-

tified that raw milk contained limited ‘good’ 

bacteria. 

The researchers also found that the raw milk 

samples contained antibiotic-resistant strains of 

bacteria. When stored at room temperature, 

the numbers of these bacteria dramatically in-

creased. 

“Our study shows that with any temperature 

abuse in raw milk, whether intentional or not, it 

can grow these bacteria with antimicrobial re-

sistance genes,” says co-author Michele Jay-

Russell, research microbiologist and manager 

with the UC Davis Western Center for Food 

Safety. 

Antibiotic resistance is one of the biggest 

threats facing modern medicine. According to 

the CDC, more than 2.8 million antibiotic-re-

sistant infections occur in the U.S. every year, 

resulting in over 35,000 deaths. 

The consumption of antibiotic-resistant bacteria 

is a risk not only for the individual but for soci-

ety as a whole. This is because the genes that 

confer resistance can transfer between bacte-

ria, leading to the spread of antibiotic re-

sistance. 
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Superior Dairy to remain, expand in Canton 
July 09, 2020 09:23 AM 

https://www.plasticsnews.com/news/superior-dairy-remain-expand-canton 

ot milk? Canton sure does and it will 

keep it that way, thanks to Superior 

Dairy announcing its staying and ex-

panding in town. 

The dairy, which lays claim to being the nation's 

largest "fluid milk producer," announced 

through the nonprofit economic development 

agency Team NEO that it will add 123 jobs as 

part of an expansion in the city. 

Team NEO said the decision also cements in 

place another 313 jobs at Superior -- which is 

based in Canton on Navarre Road SW, where it 

will expand, but was being courted elsewhere.  

The company said it's building new production 

capacity, including new aseptic processing and 

packaging lines it said will allow it to expand to 

new markets. 

Superior said it will also add new manufacturing 

lines to make cottage cheese, sour cream and 

other products. 

Superior was being wooed by other states, ac-

cording to Team NEO's release. But a statement 

from Superior President Greg Soehnlen empha-

sized the company's local history. 

"Our family has called Canton and Ohio home 

for 100 years. This investment continues our fo-

cus on innovation and technology that will help 

us expand beyond the U.S. and ultimately feed 

the world with the highest quality products 

from Superior Dairy," Soehnlen said. 

State Sen. Kirk Schuring, a Stark County Republi-

can from Canton, Ohio, said keeping Superior in 

town was a group effort. 

"This is fantastic news for our community and 

Ohio," Schuring said in a statement. "It was a 

great partnership to ensure the project moved 

forward in Canton as we worked with the teams 

at Superior Dairy, JobsOhio, Team NEO, the 

Stark County Commissioners, Perry Township, 

the Stark Economic Development Board, as well 

as my fellow state elected officials." 

 

Mielke Market Weekly: Strong milk prices are good news, milk checks may differ 
Jul 9, 2020 

https://www.thelandonline.com/news/mielke-market-weekly-strong-milk-prices-are-good-news-milk-checks-may-

differ/article_a922a5fe-c222-11ea-b897-33594e50ff25.html 

he U.S. Department of Agriculture an-

nounced the June Dairy Month Federal 

order Class III benchmark milk price at 

$21.04 per hundredweight. This is up a record 

month-to-month increase of $8.90 from May 

and $4.77 above June 2019. It is the highest 

Class III price since November 2014 and boosts 

the 2020 Class III average to $16.09, up from 

$15.25 at this time a year ago and $14.41 in 

2018. 

Class III futures settlements announced on July 

2 portended a July Class III at $22.97; August, 

$20.95; September, $18.81; October, $17.74; 

November, $17.16, and December at $16.36. 

The June Class IV price is $12.90, up $2.23 from 

May but $3.93 below a year ago. Its six-month 

average sits at $13.78, down from $15.98 a year 

ago and compares to $13.67 in 2018. 

Strong milk prices are indeed good news for 

farmers. However, the University of Wisconsin’s 

Dr. Mark Stephenson and Cornel’s Dr. Andrew 

Novakovic warn, “For the next few months, pro-

ducers will very likely be frustrated by seeing 

that Class III prices have rebounded dramati-

cally from the pandemic-induced lows; but that 

their milk check doesn’t reflect all of the opti-

mism from dairy headlines.” 

Clouds on the horizon include the fact that high 

cheese prices caused some retailers to cancel 
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cheese orders last week, according to the June 

26 Dairy and Food Market Analyst. The Ana-

lyst stated, “With Coronavirus cases spiking, 

two states with 15 percent of the USA popula-

tion (Florida and Texas) announced initiatives to 

roll back re-opening steps. Nine other states 

have paused re-openings (12 percent of the 

USA) for a total of 27 percent of the country.” 

There was good news in the USDA’s approval of 

up to $1.27 billion in extended contracts and up 

to $202 million in new contracts to support 

American producers and communities through 

the agency’s Famers to Families Food Box pro-

gram. This second round means $512 million in 

fresh fruits and vegetables will be purchased — 

along with $288 million in dairy products, $233 

million in meat products, and $444 million in a 

combination box of fresh produce, dairy or 

meat. 

HighGround Dairy’s Lucas Fuess reported in the 

July 6 Dairy Radio Now broadcast the an-

nouncement is in addition to other government 

programs. 

HighGround Dairy points out while the latest 

announcement of $288 million for dairy is about 

32.5 percent less in total dollars than Round 1, 

“The market cares less about the dollars and 

more about the total volume being consumed 

by the program.” 

Fuess stated vendors had to submit prices for all 

four potential rounds when the initial bids were 

due May 1; but product prices were at a much 

lower level. He said vendors likely planned on 

higher prices ahead; but the highest price for 

Chicago Mercantile Exchange cash-settled 

cheese futures on May 1 was $1.67 (Oct.).  As of 

July 1, CME block cheddar was $2.64, up 58 per-

cent from the highest May 1 futures board 

price. 

This will create challenges for vendors procuring 

product, he said, but will most likely provide 

continued support under cheese markets 

through summer and prevent a price crash. He 

cautioned, however, that the Coronavirus con-

tinues to spread in the south and west and if 

restaurants start closing again, “That may be a 

warning sign on the horizon.” 

In other dairy news of the week, the May Dairy 

Products report pegged total cheese output at 

1.1 billion pounds. This is up 3.2 percent from 

April, but 0.7 percent below May 2019. The 

year-to-date total hit 5.4 billion pounds, down 

0.1 percent from 2019. 

Italian-type cheese totaled 481.7 million 

pounds, up 6.8 percent from April and 1.5 per-

cent above a year ago. Year-to-date output was 

at 2.35 billion pounds, down 0.6 percent. 

American-type cheese totaled 442.6 million 

pounds, down 1 percent from April and 0.2 per-

cent below a year ago. Year-to-date, American 

was at 2.2 billion pounds, up 1.3 percent. 

Mozzarella output climbed to 378.2 million 

pounds, up 0.9 percent from a year ago, with 

year-to-date at 1.85 billion pounds, down 0.7 

percent. 

Cheddar, the cheese traded at the Chicago Mer-

cantile Exchange, slipped to 319.4 million 

pounds. This is down 11.5 million pounds or 3.5 

percent from April, and 1.7 million or 0.5 per-

cent below May 2019. Year-to-date, cheddar 

stood at 1.6 billion pounds, up 1.4 percent from 

a year ago. 

Butter output fell to 178.3 million pounds, 

down 39.2 million pounds or 18 percent from 

April; but was 8.3 million pounds or 4.9 percent 

above a year ago — the 10th consecutive 

month it topped a year ago. Year-to-date butter 

output was at 973.2 million pounds, up 8.8 per-

cent from a year ago. 

Dry whey totaled 86.2 million pounds, up 10.8 

percent from April and 9 percent above a year 

ago, with year-to-date at 406.9 million pounds, 

up 4.2 percent. Dry whey stocks totaled 84.8 

million pounds, up 12.4 percent from April and 

18.9 million or 28.6 percent above 2019. 

Nonfat dry milk output totaled 157.7 million 

pounds. This is down 37.5 million pounds or 



19.2 percent from April and 16 million or 9.2 

percent above a year ago. Year-to-date powder 

sits at 860.6 million pounds, up 3.2 percent 

from 2019. Stocks fell to 344.7 million pounds 

from a record 392.6 million in April — down 

47.9 million pounds or 12.2 percent from April, 

but 54.6 million or 18.8 percent below 2019. 

Skim milk powder output, at 47.1 million 

pounds, was up 6.7 million pounds or 16.5 per-

cent from April and a hefty 20.5 million pounds 

or 76.9 percent above a year ago. Year-to-date, 

skim powder hit 206.9 million pounds, up 8.2 

percent from a year ago. 

CME prices entered National Ice Cream Month 

stronger — except for butter and powder. The 

Fourth of July holiday-shortened week saw the 

cheddar blocks close July 2 at $2.6750 per 

pound, up a dime on the week and 82.75 cents 

above a year ago. The barrels finished at 

$2.4150, up 1.5 cents, 63.5 cents above a year 

ago, but 26 cents below the blocks. Twenty cars 

of were block sold and six of barrel. 

Dairy Market News says some Midwestern 

cheesemakers reported Covid-19 related dis-

ruptions regarding cheese production as they 

finished the month of June. Spot milk prices 

were coming in below Class and “cheesemakers 

are deciding to, or not to, produce more cheese 

to add to the spot market.” Spot milk availabil-

ity was opening up early in the week and was 

expected to last into the weekend and possibly 

into the following week. 

Western cheesemakers report production is still 

running at or above design capacity for many. 

Retail demand has been the “stalwart founda-

tion for the cheese industry over the last few 

months,” says Dairy Market News, and “Some 

speculate that with summer grilling season on 

hand, and the safer at home mentality still fresh 

in consumers’ minds, demand for single serve 

slices has been strong.” 

Earlier this spring, cheese processors aggres-

sively pursued export markets, selling a lot of 

cheese forward overseas however, as prices in-

creased, contacts said they were seeing fewer 

future bookings. Food service demand has in-

creased and government purchases have made 

cheese stocks tight. Some brokers are actively 

looking for cheese to close out existing con-

tracts. But with higher prices, food service de-

mand finding a new balance, and export con-

tracts getting filled, many market participants 

envision a scenario where cheese availability 

may increase, and cheese prices may fall, 

warned Dairy Market News. 

Spot butter saw its fourth consecutive week of 

decline, closing at $1.7375 per pound. This is 

down 2.75 cents on the week, lowest since June 

3, and 66.75 cents below a year ago. Only four 

carloads were sold on the week at the CME. 

The Analyst reports, “IRI data showed retail 

sales growth of butter has decreased for three 

consecutive weeks. Sales were up 51 percent 

five weeks ago, 39 percent four weeks ago, 29 

percent three weeks ago, and 21 percent two 

weeks. The slowing gains is causing companies 

to revise their demand forecasts lower. Butter 

industry contacts had been celebrating ‘perma-

nently changed consumer habits’ just a couple 

of weeks ago. Now, our colleagues are walking 

back those claims of a generational surge in 

baking habits.” 

Butter makers found cream prices more within 

reach as they started July, according to Dairy 

Market News, “but the longevity of churning is 

in question.” 

Butter demand remains strong on the retail side 

and food service has picked up in recent weeks. 

However, it still lags previous years' figures by a 

sizable margin. 

The western butter market is steady to a bit 

weaker. Cream is still tight, but not like a few 

weeks ago — though it remains out of the reach 

of some butter manufacturers making it impos-

sible to increase their production. 

 



Fake cheese, real cash: Emeryville maker of microflora dairy products expands Series C to 

$300M 
Jul 8, 2020 

https://www.bizjournals.com/sanfrancisco/news/2020/07/08/perfect-day-microflora-dairy-series-c.html 

oday is a pretty darn good day for the 

animal-free dairy maker Perfect Day. 

The Emeryville-based startup that 

makes ice cream, cheese and yogurt out of mi-

croflora announced Wednesday it had raised an 

additional $160 million in a Series C expansion, 

bringing the round to a total of $300 million. 

The funding expansion was made possible 

through a new tranche led by Canada Pension 

Plan Investment Board (CPP Investments), 

which invested $50 million in Perfect Day. It was 

the pension fund’s first investment through a 

new fund specifically dedicated to combating 

climate change. 

“Sustainable technologies like Perfect Day are 

poised to capture structural shifts in industrial 

practices, physical resources and consumer 

preferences,” said CPP Investments Managing 

Director Lean Pedersen in a statement. 

There are quite a number of companies out 

there focused on alternative protein products, 

including ones that use fermentation process, 

like Perfect Day. Non-dairy milk can also be 

made from nuts, like cashews or almonds. 

According to research from Global Market In-

sights, the global alternative dairy market was 

worth $18.5 billion in 2018 and is expected to 

double by 2025. 

Perfect Day makes a fermented dairy-like prod-

uct without using cows or any other animals, 

and it is considered to be climate friendly. 

That’s because, according to Perfect Day, its 

process uses “less energy, less water, less 

greenhouse gas emissions” and is made “with-

out the use of factory farms.” 

Perfect Day can scale the product using its fer-

mented microflora — casein and whey — on 

demand, giving it an advantage, the company 

says, over traditional milk producers that have 

to rely on lengthy production cycles and limited 

processing facilities. The company takes dairy 

flora, bacteria, and feeds it plant sugar to make 

a protein, that is then used as an ingredient in a 

line of animal-free dairy products 

Ryan Pandya and Perumal Gandhi founded Per-

fect Day in May 2014 to manufacture a milk-like 

product in a way that wouldn’t harm animals 

and would be free of lactose, hormones and 

cholesterol. The company has a B2B business 

model, working with food brands and manufac-

turers to bring their products to market. The 

company has 100 full time employees. 

The $140 million Series C raised in December 

2019 was led by the Singapore holding company 

Temasek. In total, Perfect Day has raised over 

$360 million. Recently, the company announced 

it had “achieved a major regulatory milestone in 

the successful completion of FDA’s review of its 

Generally Recognized As Safe (GRAS) status.” 

“We never doubted we’d reach this point, we 

just didn’t expect to get here so quickly,” said 

Ryan Pandya, co-founder and CEO of Perfect 

Day, in a statement. “We’re not planning to 

take our foot off the pedal anytime soon. The 

coronavirus pandemic has shown just how frag-

ile our food system is. We’re committed to 

building real change that prioritizes diversity, 

agility, and resilience.” 
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1,000 gallons of milk, food boxes to be handed out Saturday at church in Orange 
July 7, 2020 

https://www.12newsnow.com/article/news/health/coronavirus/1000-gallons-of-milk-food-boxes-to-be-handed-

out-saturday-at-church-in-orange/502-3923535f-cdf4-4e8a-819c-802ec1bf165e 

RANGE, Texas — A thousand boxes of 

food along with a thousand gallons of 

milk will be given away Saturday after-

noon at a church in Orange in support of farm-

ers and families affected by the coronavirus 

pandemic. 

The U.S. Department of Agriculture’s “Farmers 

to Families Food Box Program” will be providing 

the food and milk to be distributed at 2 p.m. at 

the Orange Church of God on Saturday, July 11, 

2020, according to a Facebook post by the 

church. 

“The Farmers to Families Food Box Program was 

designed to put American farmers and distribu-

tors of all sizes back to work while supporting 

over-burdened food banks, community and 

faith-based organizations, and other non-profits 

serving Americans in need, and the program is 

doing just that,” U.S. Secretary of Agriculture 

Sonny Perdue was quoted as saying in a USDA 

news release. 

The program has given out more than 5 million 

food boxes so far the release said. 

 

New substrate to assist milk contaminate detection 
JULY 6, 2020 

https://phys.org/news/2020-07-substrate-contaminate.html 

cientists develop a novel and direct ap-

proach based on surface enhanced Ra-

man spectroscopy (SERS) to detect the 

antibiotic tetracycline (TC) and pesticide dicyan-

diamide (DCD) contaminants in milk samples. 

This work was done by Prof. Huang Qing and his 

team at the Institute of Intelligent Machines, 

Hefei Institutes of Physical Science. 

In this work, the team fabricated highly sensi-

tive transparent SERS substrate with silver na-

noparticle decorated arrays, so that TC and DCD 

could be measured directly by placing the sub-

strate on the contaminated milk droplets. 

According to the team, the detection could 

work even with TC and DCD concentrations as 

low as 10-9 M and 10-7 M, respectively. 

Additionally, the team used DFT to calculate the 

Raman spectra of the chemicals, with which re-

searchers could identify SERS bands of TC 

(1312, 1272, 1067, 702, and 517 cm-1) and DCD 

(1129, 933, and 496 cm-1) in more complex or 

practical cases. 

This work has therefore demonstrated a con-

venient and promising approach that may be 

useful for not only tracing the contaminations 

or other small molecules in milk products at 

very low level but also probing other contami-

nants in other opaque solutions or foods. 

 

May dairy product export volumes hit two-year high; USMCA goes into force 
06 July 2020 

https://www.progressivedairy.com/news/industry-news/may-dairy-product-export-volumes-hit-two-year-high-

usmca-goes-into-force 

f there was any silver lining in the terrible 

milk prices earlier this spring, it was that 

U.S. dairy product prices were competitive 

on the global market, resulting in the highest 

export volumes in more than two years. While 

enjoying those numbers, U.S. dairy industry 
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leaders also celebrated the U.S.-Mexico-Canada 

Agreement (USMCA) going into force on July 1. 

Here’s an update on three U.S. ag export cate-

gories tracked by Progressive Dairy and other 

dairy export news. 

Dairy products 

Record sales of nonfat dry milk and skim milk 

powder (NDM/SMP), improved shipments of 

cheese, strong exports of lactose and steady 

volumes of whey products highlighted May’s 

dairy trade report, according to the U.S. Dairy 

Export Council (USDEC). 

Volume basis: U.S. suppliers shipped 210,429 

tons of milk powders, cheese, whey products, 

lactose and butterfat in May 2020, 18% more 

than the May 2019 and the most since April 

2018. May was the second-best month for 

cheese exports on record. Southeast Asia re-

mained the leading market for U.S. dairy prod-

ucts, and sales to China continued to improve. 

NDM/SMP sales to the Middle East/North Africa 

(MENA) region were the most in almost six 

years, and shipments to China were up more 

than sixfold from a year ago. Sales to Mexico 

continue to lag. 

Value basis: The value of all U.S. dairy exports 

was $585.2 million, 8% more than a year ago. 

Total milk solids basis: U.S. exports were equiv-

alent to 17.4% of U.S. milk solids production in 

May, the highest rate since April 2018. In the 

first five months of the year, exports were 

15.5% of production (Table 1).

 

 
“Like April, May was another positive month for 

American dairy, which continues to outperform 

agricultural exports as a whole,” noted Michael 

Dykes, president and CEO of the International 

Dairy Foods Association (IDFA). “Over the first 

five months of the year, the value of U.S. dairy 

exports is 12 percent ahead of the same period 

as last year, while volume growth is tracking 10 

percent ahead of the same period.” 

Dairy heifer exports down 

Exports of U.S. dairy replacement heifers fell off 

sharply in May, and those that traveled won’t 

get many mileage points. 

Based on USDA’s monthly report, exports to-

taled just 507 during the month, the lowest to-

tal dating back to the first half of 2016. Of heif-

ers changing addresses, 427 heifers went to 

Canada, with the remaining 80 going to Mexico. 

Thanks to a strong start to the year, January-

May 2020 dairy replacement heifer exports are 

still the strongest for that period since 2017. 

https://blog.usdec.org/usdairyexporter/us-dairy-export-volume-hits-2-year-high-0
https://blog.usdec.org/usdairyexporter/us-dairy-export-volume-hits-2-year-high-0


Tony Clayton, Clayton Agri-Marketing Inc., Jef-

ferson City, Missouri, said breeding manage-

ment changes in the U.S. are impacting dairy 

cattle exports. 

“Many farms are breeding dairy cows to beef 

bulls,” Clayton said. “This really takes the U.S. 

out of the export market to the world because 

our customers will not consider heifers with a 

beef calf.” 

In addition, some U.S. heifer growers are no 

longer willing to take the financial risk of carry-

ing an inventory of cattle they hope to sell. 

Morocco, Turkey and other countries are creat-

ing markets for U.S. dairy heifers, but in some 

cases, new buyers have unrealistic specifica-

tions. Most require some type of pedigree, ge-

nomics testing and a pregnancy by artificial in-

semination. 

“Most buyers around the world think every ani-

mal produced in the United States has a full 

three-generation pedigree, is bred with sexed 

semen and has a GTPI (Genetic Total Perfor-

mance Index) above 2,300,” Clayton said. “They 

also don’t understand that buying dairy heifers 

with the high specifications is like buying a lux-

ury car with all the extra features. They cost 

more. Many farms around the world need milk, 

so they should probably learn to drive the Chev-

rolet before they fully upgrade to the Cadillac.” 

 

Waikato farmers earn top titles at NZ Dairy Industry Awards 
Jul 05 2020 

https://www.stuff.co.nz/business/farming/dairy/122039742/waikato-farmers-earn-top-titles-at-nz-dairy-industry-

awards 

race Gibberd has hardly had time to re-

flect on her major win at this year’s 

New Zealand Dairy Industry Awards. 

The 21-year-old Hamilton woman was named 

New Zealand Dairy Trainee of the Year, beating 

nine other finalists from around the country, at 

this year’s Dairy Industry Awards announced on 

Saturday night. 

On Sunday morning though, it was back to work 

as a farm assistant at DairyNZ’s 115ha research 

farm in Newstead, on the outskirts of Hamilton, 

where calving has begun. 

“I watched the awards with some family and 

friends and was just really surprised to win. It’s 

all been done online this year so I haven’t had a 

chance to meet the other entrants,” Gibberd 

said. 

Gibberd studied agriculture at university before 

joining Dairy NZ in 2018. She now helps manage 

the Newstead farm’s benchmark herd, which is 

used to produce data for other farmers to use. 

Winning the award would be an opportunity to 

“get my name out there” and look for future ca-

reer options. 

“I still have lots to learn here at DairyNZ, being a 

research farm it’s a bit different from a com-

mercial dairy farm, but hopefully when I finish 

here I can go into a 2IC or manager role on an-

other farm and progress from there.” 

She said communication skills and practical ex-

perience had been the two major learning 

points during his time at DairyNZ. 

“Communication skills is a big one because we 

have a large team and we need to communicate 

well with research technicians and scientists. 

“I’ve also just been improving my practical skills 

and applying my farming knowledge to real life 

situations.” 

The awards were held via online and television 

broadcast on Saturday night, because of re-

strictions around Covid-19. 

Waikato claimed two other top-three placings, 

including the Share Farmer of the Year and 

Farm Manager categories. 
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Study shows EU intervention program wreaked havoc on global dairy prices 
Jul 4, 2020 

https://www.lajuntatribunedemocrat.com/news/20200704/study-shows-eu-intervention-program-wreaked-

havoc-on-global-dairy-prices 

he report authors conclude that the 

United States was “economically 

harmed by the EU’s Intervention pro-

gram for SMP” in three ways. First, the EU pro-

gram depressed the global price of SMP, which 

lowered U.S. milk prices in 2018 and 2019, con-

tributing to a $2.2 billion loss of U.S. dairy-farm 

income those years. The EU program also artifi-

cially inflated its global export market share, re-

sulting in drastically lower market share for U.S. 

dairy exporters and other SMP exporters and 

U.S. dairy export losses of $168 million from 

2018-2019. Finally, the analysis shows that 

when the EU unleashed its stockpile of “Inter-

vention SMP” onto the global marketplace, the 

disposal of the product had harmful effects on 

the competitiveness of the United States in his-

torically important export markets including 

Southeast Asia. 

In a letter to U.S. Trade Representative Robert 

Lighthizer and Agriculture Secretary Sonny Per-

due, the leading dairy trade associations in the 

United States—the International Dairy Foods 

Association (IDFA), the National Milk Producers 

Federation (NMPF), and the U.S. Dairy Export 

Council (USDEC)—point to this economic analy-

sis as proof that the EU’s SMP Intervention pro-

gram wreaked havoc on the U.S. dairy industry. 

In their letter, the groups urge the U.S. govern-

ment to prevent the EU from using future Inter-

vention practices to effectively dispose of pub-

licly stockpiled EU dairy products at discounted 

prices in the international markets. In May, 

dairy groups from across the Americas joined to 

call for an end to the EU Intervention Program. 

“It is time for the EU to stop dumping govern-

ment-purchased SMP on the world market and 

implementing policies that undermine global 

dairy markets under the guise of protecting its 

farmers,” said Michael Dykes, D.V.M., president 

and CEO of IDFA. “The EU program has harmed 

U.S. dairy export prospects by artificially inflat-

ing the EU’s market share and damaging the 

competitiveness of the United States in histori-

cally important export markets.” 

“This report puts into hard numbers the bitter 

truth that U.S. dairy farmers already know: the 

EU’s dump of intervention stocks onto the 

world market depressed farm-gate milk prices 

in the U.S. in 2018 and 2019,” said Jim Mulhern, 

president and CEO of NMPF. “Now, as farmers 

and cooperatives are working tirelessly amid a 

global pandemic to keep an essential food in-

gredient moving to those markets that need it 

most, it’s time to do the advance work neces-

sary to ensure we don’t see a repeat of those 

harmful impacts from EU Intervention policy in 

the future. The EU SMP Intervention Program 

needs serious reforms and the Administration 

should examine the best tools at its disposal to 

help drive that needed change.” 

“Europe’s SMP Intervention Program is just one 

tool in the EU’s arsenal of destructive trade pol-

icies meant to propel their dairy industry for-

ward at the expense of the rest of the world. As 

the global dairy market reels from unprece-

dented disruption, and the consequences of the 

use of this EU policy to disrupt trade have be-

come much clearer, it’s essential to drive for-

ward reform of this program. Looking ahead, if 

the EU is allowed to again dump government 

stockpiles on the world market, it will harm U.S. 

farmers and processors and erode efforts to ad-

vance fair trade policies that create greater 

market access for U.S. dairy,” said Tom Vilsack, 

president and CEO of USDEC. 

The EU tripled the annual ceiling of SMP Inter-

vention purchases in 2016 from 109,000 metric 

tons (MT) at the beginning of the year to 

350,000 MT by June 24, 2016. The EU continued 
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its Intervention Program, accumulating the 

equivalent of 16 percent of the global market in 

government storage. As global SMP demand be-

gan to improve in 2018, the EU released its 

stockpile of SMP onto the commercial market. 

During the 18-month period from January 2018 

to June 2019, the EU sold, via a tendering pro-

cess, 379,453 MT of Intervention product, de-

pressing global prices for SMP below what they 

otherwise would have been. The EU govern-

ment implemented no restrictions to prevent 

the product from entering the global market. 

The SMP Intervention product entered export 

channels since the domestic market was not ca-

pable of handling this volume without an ad-

verse impact on the domestic price of SMP, and 

hence the farm-gate milk price. Instead, the 

negative impacts were felt by others, including 

U.S. farmers and exporters, in 2018 and 2019. 

The economic impact analysis, “Impact of the 

European Union’s SMP Intervention Program on 

the United States: 2016-2019,” was written by 

Kenneth Bailey, Ph.D. and Megan Mao, B.S., 

from Darigold, a wholly owned subsidiary of the 

Northwest Dairy Association based in Seattle, 

Wash. 

The United States is now one of the world’s top 

dairy exporters, shipping high-quality, whole-

some, nutritious dairy products to consumers in 

more than 140 countries. In 2019, U.S. dairy ex-

ports were valued at more than $6 billion, ac-

cording to USDEC, an increase of 8 percent from 

2018. U.S. export volumes of SMP/Non-Fat Dry 

Milk (NFDM) topped 700,000 tons for the sec-

ond straight year in 2019. 

Driven by greater global dairy demand, U.S. 

dairy exports have nearly tripled since the early 

2000s, and the United States is now the world’s 

third-largest dairy product exporter behind New 

Zealand and the European Union (EU). As the 

global population continues to grow and con-

sumers everywhere purchase more delicious 

dairy products to consume inside and outside of 

the home, the U.S. dairy industry will continue 

to advocate for a rules-based system of free 

trade that provides greater certainty and elimi-

nates barriers for American producers and pro-

cessors. This report concludes that the United 

States and other exporters are harmed when 

publicly stockpiled product accumulates and is 

disposed of on the global market. 

 

Dairy farmers worldwide are on the brink of crisis 
Jul 4, 2020 

https://www.sentinelsource.com/news/bloomberg/dairy-farmers-worldwide-are-on-the-brink-of-crisis/arti-

cle_88c5c2d0-5898-58b2-a4b6-d06ce8a44207.html 

he world’s dairy farmers are facing an 

existential crisis. 

They’ve dumped millions of gallons of 

milk, slowed output and sold off older cows. 

Global governments stepped in with stimulus 

cash that provided some much-needed tempo-

rary relief, helping benchmark Chicago milk fu-

tures to almost double in two months. But once 

the aid money starts to dry up, many producers 

will confront tough choices again: suffer 

through losses, or pack it all in and shut the 

farm. 

It’s going to be a long time before restaurants 

go back to serving buttery, cheesy dishes on the 

scale they did in the pre-pandemic world. While 

lockdown restrictions are easing, slower eco-

nomic growth means consumers will be cutting 

back on dining out and even home-delivery or-

ders. 

That’s a hit the dairy industry won’t be able to 

sustain. Even with billions in stimulus, the con-

traction for U.S. herds will likely match record 

levels this year, according to the National Milk 
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Producers Federation. Declines are also ex-

pected in Europe and Australia, two other re-

gions key to global exports. 

“Are people still at home in three to six months, 

ordering pizza to watch a football game? Or are 

they conserving their money, and will they stop 

ordering out?” said Matt Gould, editor at Dairy 

& Food Market Analyst Inc. “At no point have 

we seen the light at the end of the tunnel, and 

even now with prices spiking, we could be in 

the ditch in three to six months.” 

Dairy is one of the world’s most important food 

markets. The sector accounts for about 14 per-

cent of global agricultural trade and more than 

150 million farmers keep at least one milk ani-

mal, according to the United Nations. The in-

dustry is valued at about $700 billion, but it’s 

facing a reckoning. For years, milk demand has 

been on the decline in developed countries. 

That’s only accelerated recently as more con-

sumers turned to plant alternatives amid cli-

mate concerns. 

When coronavirus lockdowns went into place, 

dairy markets were among the hardest hit in 

the food world. It turns out, consumers the 

world over eat a lot more cheese and butter 

when they’re dining out than they do at home. 

As restaurants shuttered, farmers were left with 

an overwhelming glut. Hundreds of millions of 

pounds of milk got dumped. 

Things still looked relatively dismal until govern-

ments stepped in to intervene. The U.S. prom-

ised $2.9 billion in its dairy bailout. The Euro-

pean Union pledged 30 million euros ($34 mil-

lion), and Australia has also earmarked funds 

for the industry. That sent milk futures in Chi-

cago soaring after touching a decade low in 

April. 

Wisconsin farmer and dairy consultant Daniel 

Olson is betting on retrenchment. 

Many producers are likely pulling in more prof-

its now than they were pre-pandemic, Olson 

said, but he’s doing everything he can to lock in 

prices, with futures still trading near $21 for 100 

pounds, the highest since 2014. 

“It’s just a matter of time before it goes down 

to as low as $10,” Olson said. “I’m using this op-

portunity to never see $10 on our farm. 

 

WS Warmsener Spezialitäten reveals new milk range for use within confectionery 
3 July 2020 

https://www.confectioneryproduction.com/news/30289/ws-warmsener-spezialitaten-reveals-new-milk-range-for-

use-within-confectionery/ 

S Warmsener Spezialitäten, part of 

the Uelzena group, and a specialist 

for sweetened condensed milk, is 

meeting market demand for new product varie-

ties and packaging options with key confection-

ery applications. 

As the company revealed, its product portfolio 

of industrially produced ingredient ranges have 

been widely used right across the food sector, 

alongside milk powder and anhydrous milk fat. 

The major nutritional trends of recent years, 

such as vegetarian and vegan products, prod-

ucts with an organic label, clean label or food 

for certain faith groups, also place new de-

mands on the ingredients that are needed. 

Sweetened condensed milk (SCM) is mainly 

used in the production of high-quality caramel 

fillings, chocolate bars, pralines, toffees, dessert 

sauces, ice cream and many other confection-

ery products. There it not only provides the typ-

ical caramel taste, but also influences the de-

sired consistency and mouthfeel of the finished 

product. 

WS Warmsener Spezialitäten is one of the larg-

est manufacturers for SCM in Europe. The North 

German dairy based in Warmsen supplies the 

major branded companies in the confectionery 

industry. To further strengthen this position, 

the company is expanding its range of products 

for industrial customers and is also investing in 
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a new, flexible filling line for bag-in-box systems 

to open up completely new markets. 

Current food trends require new product solu-

tions 

The major trends of recent years, such as vege-

tarian and vegan products, products with an or-

ganic label, clean label or food for certain faith 

groups that for example comply with the rules 

for halal or kosher, are increasingly in demand 

by today’s highly informed consumers. There-

fore, the demand for suitable ingredients for 

the development and production of these new 

product qualities is also growing parallel within 

the food and confectionery manufacturers. 

“On the one hand, we are noticing a strong in-

crease in demand for certified varieties such as 

organic and/or Fairtrade as well as Halal and 

Kosher. And completely new products are being 

added, such as sweetened condensed milk with 

the addition of vegetable fat, purely vegetable 

alternatives without milk or even replacing the 

sugar with certain sugar substitutes,” says Jo-

hannes Rother, Managing Director of WS 

Warmsener Spezialitäten, describing the rapidly 

changing requirements of his customers. The 

company reacted by developing new varieties 

and also has certified its products for various 

standards to meet these new requirements. 

The dairy in Warmsen is currently a pioneer in 

the market for organic certified sweetened con-

densed milk, as well as for Fairtrade-licensed 

condensed milk. When using vegetable fats in 

the new recipes, the procurement of sustaina-

bly produced raw materials is a particularly im-

portant criterion; here the company uses RSPO-

certified palm fat, for example. As a central or-

ganisation, RSPO (Roundtable on Sustainable 

Palm Oil) promotes sustainable cultivation 

methods for palm oil in the producer countries 

and has defined several principles and criteria 

that must be met for sustainable palm oil pro-

duction. 

New forms of packaging open up markets 

Common packaging systems for sweetened con-

densed milk are sterile steel containers, drums 

and loading in tankers. Various bag-in-box sys-

tems (BIB) are also becoming more and more 

widespread, such as one-way and reusable con-

tainers with filling quantities of up to 1,000 kg 

or cartons with a capacity of up to 25 kg. And 

there is currently a strong demand for small 

BIBs with a capacity of 5 kg or more. 

They are used both in the restaurant and cater-

ing trade and also for smaller requirements of 

more artisanal processors from the confection-

ery, baking craft, ice-cream parlours and small 

speciality manufacturers, as the company has 

noticed. 

“That is why we have invested in a versatile 

new filling line, so that we can react even more 

flexibly to the changing packaging requirements 

of our customers. It also enables us to expand 

our sales market, especially in the export of 

smaller packaging units and the new product 

variants with vegetable fat to the Asian mar-

ket,” says Claudia Paland, project manager at 

WS Warmsener Spezialitäten. 

The company also intends to supply the Asian 

region with the new recipes and container sizes 

in the future. In countries such as Vietnam or 

Indonesia, for example, sweetened condensed 

milk is traditionally used for whitening and 

sweetening tea, and there is a correspondingly 

high demand for GKM in the tea rooms that are 

widespread there. At the same time, this mar-

ket in particular is seeing growing demand for 

the new recipes with added vegetable fats or 

the purely vegetable alternatives. 

By expanding its product range with new reci-

pes and investing in new packaging options, the 

company believes it is well equipped to expand 

its export activities and at the same time fur-

ther consolidate its leading position as a sup-

plier of sweetened condensed milk for B2B cus-

tomers throughout Europe. 

 



Dairy Board Focuses on Milk in New York Schools 
Jul 2, 2020 

https://www.lancasterfarming.com/farming/dairy/dairy-board-focuses-on-milk-in-new-york-schools/arti-

cle_4315c716-032f-51e9-90e0-9dd8524265b3.html 

ncreasing youth consumption of New York 

milk and dairy products through school 

breakfast and lunch programs is this year’s 

top priority for a 10-person state Dairy Promo-

tion Order Advisory Board. 

The panel, consisting of farmers and industry 

leaders from across New York, welcomed five 

new members during a recent teleconference 

organizational meeting. 

Promoting milk in schools is especially im-

portant to new board member Alicia Lamb, a 

mother of two young children, and a partner, 

with her husband, Jonathan, in Lamb Farms Inc., 

a family-owned enterprise that milks 9,000 

cows at three western New York farms and one 

in Ohio. 

“As dairy farmers, we need to make sure we’re 

not only getting milk into schools, but that 

we’re doing it the right way,” she said. 

A former long-time dairy nutrition consultant, 

Lamb routinely serves her children milk and was 

surprised to learn how little is consumed in 

school when her 5- and 3-year-olds started pre-

kindergarten and kindergarten. 

“Milk is not a very common form of nutrition for 

a lot of kids,” she said. 

Part of the problem, she said, is that many 

schools only offer non-fat or 1% milk, which 

isn’t as flavorful as whole or 2% milk. And milk 

sometimes isn’t kept at cold enough tempera-

tures, which also makes it less desirable. 

Getting more milk on children’s menus is “going 

to take a concerted effort and obviously have to 

be mandated in some way,” Lamb said. 

The board is charged with advising the state ag-

riculture commissioner on the annual distribu-

tion of approximately $15 million in funds col-

lected from milk producers under the producer-

approved New York Dairy Promotion Order. 

The board meets regularly to recommend allo-

cations to new programs and to review progress 

of programs currently funded under the Order, 

which include dairy promotion programs, nutri-

tion, education and outreach programs, as well 

as a variety of innovative dairy product research 

projects. 

The first Dairy Promotion Order Advisory Board 

was appointed in May 1972 at the request of 

dairy producers. 

New York, the nation’s fourth-leading dairy pro-

ducer, has nearly 3,900 dairy farms that pro-

duce over 15 billion pounds of milk annually. 

Dairy is the state’s largest agricultural sector, 

contributing significantly to the economy by 

generating nearly half of New York’s total agri-

cultural receipts and providing some of the 

highest economic multipliers in the state. 

“The board’s work is critical to the continued re-

search and promotion of the state’s dairy indus-

try, and to the education of consumers about 

the importance of dairy to our economy, com-

munities and to our health,” said Richard Ball, 

state Department of Agriculture and Markets 

commissioner. 

All members serve three-year terms. 

In addition to Lamb, an at-large member, other 

new members are at-large members Dean 

Handy of St. Johnsville and Judy Whittaker of 

Whitney Point; Donald Harwood of Perry, en-

dorsed by Rochester Cooperative Milk Produc-

ers’ Bargaining Agency Inc.; and Sheila Marsh-

man of Oxford, endorsed by New York State 

Grange. 

Returning board members are Chair LouAnne 

King of Waddington, endorsed by New York 

Farm Bureau; Larry Bailey of Fort Ann, endorsed 

by Dairy Farmers of America; Kim Nelson of 

West Winfield, endorsed by Agri-Mark; Julie 

Patterson of Auburn, an at-large member; and 
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Jason Kehl of Strykersville, endorsed by Niagara 

Frontier Cooperative Milk Producers’ Bargaining 

Agency Inc. 

Other stated board goals for 2020 are: 

• Increase retail sales of New York milk and 

dairy products. 

• Improve the image of dairy products and pro-

ducers among consumers to enhance consump-

tion of milk and dairy products. 

• Improve communication to farmers so they 

can help increase consumption of milk and dairy 

products. 

• Increase sale and consumption of milk and 

dairy products throughout the U.S. and with ex-

ports to other countries. 

• Participation in national programs that influ-

ence increased consumption of milk and dairy 

products. 

During opening remarks, Ball briefly outlined 

how the industry has faced challenges related 

to this year’s COVID-19 pandemic. 

“We’ve been focusing very hard on keeping our 

processing and manufacturing facilities open 

and functioning, we’ve been trying to keep the 

food supply chain working as best we can, and 

we’ve focused on workers’ health,” he said. 

Ball said ag department officials are “talking to 

retail stores and farmers every day.” 

When the pandemic first hit, there was a huge 

demand for fluid milk. Then many farms began 

dumping milk when large markets such as 

schools, colleges and restaurants were closed. 

But a newly implemented Nourish New York 

program has seen more than 5 million pounds 

of milk get purchased, processed and redirected 

to consumers in need. 

Under this initiative, Gov. Andrew Cuomo au-

thorized $25 million to be spent for purchase of 

New York dairy, fruit and vegetable products, 

with goods purchased going to food banks 

throughout the state. 

This way farmers earned much-needed income 

while supplying food to consumers hit hardest 

by the pandemic. 

“We feel pretty good about the direction we’re 

going,” Ball said. “Our numbers in New York 

state are going the right way. Things are getting 

better.” 

 

SOUTH DAKOTA BROTHERS TEACH PUBLIC ABOUT DAIRY FARMING 
July 1, 2020 

https://brownfieldagnews.com/news/south-dakota-brothers-teach-public-about-dairy-farming/ 

he aim of two South Dakota brothers is 

not to have the biggest dairy, but to 

milk the best cows possible and to shed 

light on dairy farming for the public. Doug and 

Greg Ode developed their passion for dairying 

from the generations that preceded them, giv-

ing attention to public outreach. Doug Ode tells 

Brownfield the risks of spreading covid-19 pre-

vented them from hosting their usual June 

Month breakfasts this year. 

“The number of people that we’re getting every 

year, the new faces all the time that come out, 

this might be like the first time that they’ve 

been on a farm, and literally a dairy farm,” Doug 

Ode told Brownfield Ag News, “so it’s quite edu-

cational for them.” 

Greg Ode says he’s satisfied milking 400 cows 

instead of growing his milking herd to 1,200 or 

1,500 head, and is particularly thrilled to raise 

dairy animals from birth. 

“To see a cow milking 30,000 pounds, or 40,000 

pounds, and to have cows that score high when 

you get them classified,” said Greg Ode, “it 

grows on you.” 

The brothers pay greater attention to financial 

details of their dairy farm, keeping track of 

breakeven levels so that they can make in-

formed milk marketing decisions. Greg says he 

follows his son’s advice to keep hitting singles. 

 

“You won’t hit a grand slam or a home run fi-

nancially,” said Greg Ode, who hopes to one 
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day bring his son into the operation, “but if you 

can just keep going, and making progress, more 

power to you.” 

The Odes farm near Sioux Falls in southeastern 

South Dakota. 

 

 


